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Audi driver Martin Tomczyk is DTM Champion
•
•
•

Bavarian driver secures his first DTM title early, at Valencia
Biggest triumph achieved with a fighting spirit, humor, coolness and
teamwork
Audi Chairman Rupert Stadler: “Title crowns Audi’s successful motorsport
year”

Ingolstadt, October 2, 2011 – With a third place at the penultimate race of the
season at Valencia Martin Tomczyk converted his first match ball: The 29-year-old
driver from Rosenheim, Bavaria, is the 2011 DTM Champion and thus celebrates
the biggest triumph in his motorsport career. The exploit also marks the first time
in DTM history for a champion to sit in a so-called year-old car.
Valencia, October 2, 2011, 15:16 hrs, start-finish straight of the Circuit de la
Comunitat Valenciana: Martin Tomczyk has made his dream come true. After the
penultimate race of the 2011 season the 29-year-old driver from Rosenheim,
Bavaria, is ranking at the top of the standings, with a lead that is out of reach for his
rivals, and has thus been determined as the new champion of the most popular
international touring car series prior to the finale at Hockenheim. Tomczyk succeeds
Paul Di Resta, who has switched to Formula One, and with the biggest triumph in his
career has now joined the DTM’s club of champions whose members include stars
like Bernd Schneider, Mattias Ekström or Timo Scheider.
“I extend warm congratulations to Martin Tomczyk, his team and the entire Audi
squad on this outstanding achievement. The fans experience captivating duels at the
highest sporting level and in Martin an absolutely deserving champion of the 2011
season,” says Rupert Stadler, Chairman of the Board of Management of AUDI AG.
“After the triumph at the Le Mans 24 Hours and numerous other victories this title is
already crowning a successful Audi motorsport year now.”
Audi Head of Motorsport Dr Wolfgang Ullrich was enthusiastic as well: “Absolutely
well done, I’m tremendously happy for Martin. He has been a member of our Audi
family in the DTM for eleven years and has experienced many ups and – no doubt –
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downs. But he has never lost his spirit and has emerged as a leader, particularly in
this season. Now he has rewarded himself and his team for the hard work and the
fighting spirit with the title. We’ve always known that Martin is a strong racer and a
great guy – now he’s also a true champion.”
In the motorsport scene Martin Tomczyk’s title win is regarded as a sensation – first
and foremost because the German is driving a 2008-specification Audi A4 DTM.
After a decade in a new car of Audi Sport Team Abt Sportsline he switched to a yearold car of Audi Sport Team Phoenix prior to the season. And where others might take
a step back, Tomczyk really revs up: memorizing the names of all mechanics before
meeting them for the first time, arranging a “warm-up” barbecue, presenting
himself as leader of the whole squad from the first moment. This type of fighting
spirit pays off. The chemistry between Tomczyk and team director Ernst Moser, his
race engineer Jürgen Jungklaus and the entire Eifel-based crew is immediately right.
And it ends in collective jubilation. It is the first time in the history of the “new” DTM
that the champion’s trophy that weighs about 25 kilograms goes to the driver of a
year-old car and the drivers of the more recent models are left behind. This may also
be why it is safe to assume that there is hardly anyone in the paddock who would not
be happy for the likeable Bavarian having clinched this success. And there is no
doubt that Martin Tomczyk is a deserving champion.
“Despite the big challenge and responsibility in the DTM one should not totally
forget the aspect of having fun,” says Martin Tomczyk. And he lives this motto anew
on each race weekend. The 1.88-meter tall racer is known and liked for his antics and
practical jokes by all team members. At the same time, the ability to switch between
humor and total concentration is one of his biggest secrets of success. Before
qualifying and the race Tomczyk withdraws into himself, mentally drives every meter
of the track with his eyes closed and deeply immersed in thought in order to then
squeeze out the crucial hundredths.
Another key to success: Tomczyk’s coolness and inner calm off the track. With his
brother Tobias as a close friend and manager and his partner Christina Surer,
Tomczyk, the family man, has found his personal comfort zone – at home in Basel,
where the couple is now living, just like in the paddock between practice sessions
and technical meetings. Whether it is an unusual request by a TV station – before
the race at Valencia Tomczyk posed as Don Johnson with a white suit, wig and plastic
pelican – or granting what feels like the 1000th request for an autograph: he always
remains friendly and down to earth, which is not to say that Martin Tomczyk does
not know exactly what he wants and also states his opinion in a fair and frank
manner. He can afford to do so because his word carries some weight. The race at
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Valencia was Tomczyk’s 112th run in the DTM – only Timo Scheider and Mattias
Ekström are topping this mark in the current driver field.
It all started on April 22, 2001. There was hardly another new driver in the DTM
whose debut raised as many eyebrows as Martin Tomczyk’s. At the age of only 19,
then the youngest DTM driver of all time, and without a single race lap in a touring
car under his belt, he entered the DTM with the private Abt Sportsline team. It took
only a few weeks for all the eyebrows to lower again. At his third race he started
from the front row. Since then Tomczyk has long become one of the seasoned
campaigners. He has reached his destination in his private life and in motorsport.
And on this 2nd day of October he has finally made his dream come true as well.

The Audi Group delivered around 1,092,400 cars of the Audi brand to customers in 2010. The Company
posted revenue of €35.4 billion and an operating profit of €3.3 billion in 2010. In the first half of 2011,
the Audi Group sold 652,970 vehicles bearing the four rings worldwide and achieved record figures in
terms of revenue (€21.5 billion) and operating profit (€2.5 billion). Audi produces vehicles in Ingolstadt
and Neckarsulm (Germany), Győr (Hungary), Changchun (China) and Brussels (Belgium). Aurangabad in
India saw the start of CKD production of the Audi A6 at the end of 2007, of the Audi A4 in early October
2008 and of the Audi Q5 in July 2010. Production of the new Audi A1 has been running at the Brussels
plant since May 2010. The Audi Q3 has been built in Martorell (Spain) since June 2011. The Company is
active in more than 100 markets worldwide. AUDI AG’s wholly owned subsidiaries include AUDI HUNGARIA
MOTOR Kft., Automobili Lamborghini Holding S.p.A. in Sant’Agata Bolognese (Italy) and quattro GmbH in
Neckarsulm. Audi currently employs around 60,000 people worldwide, including around 46,600 in
Germany. Between 2011 and 2015 the brand with the four rings is planning to invest more than €11
billion, mainly in new products, in order to sustain the Company’s technological lead embodied in its
“Vorsprung durch Technik” slogan. By 2015, Audi plans to increase the number of models in its portfolio to
42.
Audi has long been fulfilling its social responsibility on many levels – with the aim of making the future
worth living for generations to come. The basis for Audi’s lasting success is therefore formed by
environmental protection, the conservation of resources, international competitiveness and a forwardlooking human resources policy. One example of AUDI AG’s commitment to environmental issues is the
newly established Audi Environmental Foundation. Under the heading of “Audi balanced mobility,” the
Company is directing its activities toward a major goal – comprehensive CO2-neutral mobility.
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