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Audi achieves further growth in Europe and North 
America  
 

 Rising demand in Europe (+3.1%) and North America (+11.8%) in January 
 Worldwide deliveries fall by 13.5 percent to around 124,000 units due to 

temporary extraordinary effects in China  
 Audi sales chief Voggenreiter: “Remain optimistic about our future business 

development  in China”  
 New Audi Q5 and A5 Sportback launch in Europe  
 

Ingolstadt, February 14, 2017 – AUDI AG delivered around 124,000 cars to customers in 
January. In particular, demand continued to rise in Europe (up 3.1% to 61,800 units) and 
North America (up 11.8% to 16,200 units). Sales in China fell by 35.3% to 35,181 cars. In 
the last month, Audi established a long-term, strategic growth plan for the coming decade 
together with its Chinese partner FAW. Against this background the Chinese Audi dealers had 
planned a restrained business volume at the start of the year. This temporary development in 
China also affected the global sales balance: Worldwide deliveries fell by 13.5 percent 
compared with the record-breaking figures for the prior-year month.  
 
“In Europe and North America we reached more customers than ever before at the start of the 
year,” says Dietmar Voggenreiter, Board member for Sales and Marketing at AUDI AG. “And we 
remain equally optimistic about our future business development in China.” 
 
The primary contributions to Audi’s good start to the year in Europe came from the continuing 
high levels of growth in Italy (up 17.6% to 5,004 units) and Spain (up 15.8% to 4,928 units). 
But the Four Rings also did well on their domestic market, increasing sales by 5.0 percent to 
22,927 units. In Russia, the company saw demand stabilize following the economic uncertainty 
which characterized the local market in recent years, leaving Audi up 3.3 percent to 935 cars in 
January. In Europe as a whole the new Audi A4 and the new A5 models in particular enjoyed 
strong demand. Sales of these two mid-sized models rose by 14.2 percent in the last month. 
January was also dominated by important generation changeovers, with the Audi Q5 and the 
A5 Sportback launched as key new models on the European market in the first weeks of the 
year. Audi posted 3.1 percent growth across all models in Europe, at around 61,800 units. 
 

Corporate Communications 
Christine Maukel 
Spokeswoman Sales and Marketing  
Tel: +49 841 89-41573 
E-mail: christine.maukel@audi.de 
www.audi-mediacenter.com 
 

 



Audi  
MediaInfo 

2/2 
 

Audi also achieved a successful start to the year in North America with around 16,200 deliveries, 
up 11.8 percent, and handing over more than 15,000 cars to customers for the first time in 
January. With significant growth in Canada (up 28.1% to 1,932 units) and the United States (up 
11.4% to 13,201 units), Audi further reinforced its positive sales performance from the previous 
year. In addition to the Audi A4 (up 32.9% to 1,959 units), the company also performed 
particularly well on the U.S. market with the Audi A6, with deliveries up 19.9 percent to 
1,108 units. Sales of all Audi SUV models also increased in the United States in January, with the 
Audi Q3, Q5 and Q7 achieving cumulative growth of 21.9 percent.  
 
January sales in China declined year-on-year to 35,181 cars (down 35.3%). In the last month, 
Audi established a strategic 10-year growth plan in China, together with its partner FAW, thus 
laying the foundations for sustained profitable growth in the years to come. Against this 
background the Chinese Audi dealers had planned a restrained business volume at the start of 
the year. 
 

 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

 
 

The Audi Group, with its brands Audi, Ducati and Lamborghini, is one of the most successful manufacturers 
of automobiles and motorcycles in the premium segment. It is present in more than 100 markets 
worldwide and produces at 16 locations in twelve countries. 100-percent subsidiaries of AUDI AG include 
Audi Sport GmbH (Neckarsulm), Automobili Lamborghini S.p.A. (Sant’Agata Bolognese, Italy) and Ducati 
Motor Holding S.p.A. (Bologna, Italy).  

In 2016, the Audi Group delivered to customers about 1.871 million automobiles of the Audi brand, 
3,457 sports cars of the Lamborghini brand and 55,451 motorcycles of the Ducati brand. In the 2015 
financial year, AUDI AG achieved total revenue of €58.4 billion and an operating profit of €4.8 billion. At 
present, approximately 88,000 people work for the company all over the world, more than 60,000 of them 
in Germany. Audi focuses on new products and sustainable technologies for the future of mobility.  

Sales for 
AUDI AG 

In January  

 2017 2016 Change 
from 
2016 

World 124,000 143,272 -13.5% 

Europe 61,800 59,916 +3.1% 

  - Germany 22,927 21,833 +5.0% 

  - UK 11,753 11,946 -1.6% 

  - France  4,404 4,225 +4.2% 

  - Italy 5,004 4,255 +17.6% 

  - Spain 4,928 4,256 +15.8% 

USA 13,201 11,850 +11.4% 

Mexico 1,111 1,178 -5.7% 

Brazil 835 1,384 -39.7% 

China 
(incl. Hong Kong) 35,181 54,402 -35.3% 


