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Audi strengthens partnerships with Chinese 
tech giants  
 

• Alibaba, Baidu and Tencent join Audi to work on features for the connected car of 
the future 

• Audi China President Wedler: “China has become a lead market for digital 
technologies” 

• Three-party agreements signed in Shanghai between Audi China, the joint venture 
FAW-Volkswagen and the tech companies  

 

Shanghai, September 11, 2016 – Audi is strengthening the digital footprint of the brand in 
its largest global market. Audi China and the brand’s joint venture FAW-Volkswagen signed 
tripartite memorandums of understanding (MOUs) with Alibaba, Baidu, and Tencent 
respectively. The partners will deepen their cooperation in the areas of data analysis, internet-
vehicle platform building and urban intelligent transport.  
 
“China has become an important lead market for digital technologies. Baidu, Alibaba and 
Tencent are strong innovators. We are determined to work with them on features for the 
connected car of the future”, says Joachim Wedler, President of Audi China.  
 
The partnerships will be supported through the brand’s strong development capabilities in 
China. In Beijing, Audi operates its largest research and development facility outside of 
Germany. The R&D centre is part of Audi China, a 100 percent AUDI AG daughter-company, and 
puts a strong focus on key future technologies like connected car, piloted driving, new energy 
vehicles and digital services. 
 
Audi China and the brand’s joint venture are closely cooperating in their digitalization activities. 
Zhang Pijie, President and Member of the Board of Management, FAW-VW Automotive Co. Ltd., 
says: “As the leader of China’s premium auto market, FAW-Volkswagen Audi has always set the 
pace for innovation. The new strategic cooperation strengthens our own digital capabilities and 
also China's auto industry as a whole.” 
 
Audi can build on existing cooperations with China’s leading internet firms. In cooperation with 
Alibaba, the German company has integrated real time traffic data into Audi MMI and has 
become the first premium manufacturer in China to offer high-resolution 3D maps.  
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Starting from 2017, Audi will launch Baidu CarLife in its local model line-up, for seamless 
transfer of Baidu’s popular app services between the customers’ digital devices and their cars.    
 
With Tencent, Audi is currently developing the integration of WeChat MyCar services into Audi 
models. The first features to be implemented will be location sharing and music sharing. 
WeChat is Asia’s leading communication services app with over 700 million active users.  
 
The signing of the MOUs took place on September 11 during the Audi Brand Summit. At this 
event from September 7 to 27 in Shanghai Audi is hosting media representatives as well as 
employees, dealers, customers and fans of the brand with the Four Rings. Audi addresses its 
technological competence in the market. Besides several exhibits visitors experience the 
Audi A6 L offering all Audi connect features. Furthermore, the new Audi A4 L will be available in 
China including the new mobile communications standard LTE advanced. With the 
Audi A6 L e-tron, its first locally produced plug-in hybrid model, the brand shows its Audi e-tron 
technology. 
 
– End – 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

The Audi Group, with its brands Audi, Ducati and Lamborghini, is one of the most successful manufacturers 
of automobiles and motorcycles in the premium segment. It is present in more than 100 markets 
worldwide and produces at 16 locations in twelve countries. In the second half of 2016, the production of 
the Audi Q5 will start in San José Chiapa (Mexico). 100-percent subsidiaries of AUDI AG include 
quattro GmbH (Neckarsulm), Automobili Lamborghini S.p.A. (Sant’Agata Bolognese, Italy) and Ducati 
Motor Holding S.p.A. (Bologna, Italy).  

In 2015, the Audi Group delivered to customers approximately 1.8 million automobiles of the Audi brand, 
3,245 sports cars of the Lamborghini brand and about 54,800 motorcycles of the Ducati brand. In the 
2015 financial year, the Audi Group achieved total revenue of €58.4 billion and an operating profit of 
€4.8 billion. At present, approximately 85,000 people work for the company all over the world, 
about 60,000 of them in Germany. Audi focuses on new products and sustainable technologies for the 
future of mobility. 


