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► The Ingolstadt site  

The Audi Group’s biggest production site and the second-largest automobile 

plant in Europe, with more than half a million cars produced and more than 

43,000 employees – those are the key figures for the Audi site in Ingolstadt in 2015. 

An automobile drives off the assembly lines every 30 seconds, or more than 

2,500 Audi models a day. Last year’s highlight was the new Audi A4* – the ninth 

generation of this successful model. The Audi A4 has been a top seller for many years: 

with approximately twelve million units sold since 1972. it is the bestselling Audi of 

all time. The parallel ramp-up of the Audi A4 Sedan and the Audi A4 Avant* is unique 

in the plant’s history. A clear commitment to the site in Ingolstadt is the decision to 

produce a completely new model at the headquarters site: the Audi Q2* will be made 

in Ingolstadt. This new, small SUV had its world premiere at the Geneva Motor Show. 

It is to be produced on the A3 line and is the thirteenth model series at Audi. 

Following extensive alterations at the plant, the ramp-up of production is progressing 

at full speed. The other models produced in Ingolstadt at the Audi A3*, 

Audi A3 Sportback e-tron*, Audi A3 Sportback g-tron, Audi A4*, Audi A5*, and the 

Audi Q2 and Audi Q5* and their variants. A total of ten new starts of production in 

2016 include the Audi Q2 and the Audi A4 allroad*.  

Audi Ingolstadt is connected worldwide and is the technologically leading plant in the 

Group. This is where ideas are born and where Audi engineers develop new models, 

research into innovative technologies and draft the special Audi design. As the 

region’s biggest employer, Audi assumes responsibility for the region. The 

automobile manufacturer is the economic engine and the driving force for culture, 

science and sport in the region.  

Audi can look back on an eventful and successful year 2015: 1.8 million new Audi 

models are in customers’ hands, a new sales record. Worldwide, 84,435 people work 

for the Four Rings (December 31, 2015), a new employment record. In 2016, Audi is 

setting its course for future growth: Investment in property, plant and equipment of 

more than €3 billion is planned. Furthermore, additional experts will again be 

recruited in the field of future technologies in 2016. The company is systematically 

pursuing a course of international expansion and is further expanding its production 

network. The sites in Germany form the backbone for the Group’s international 
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success. Half of the investment will therefore take place at the sites in Ingolstadt and 

Neckarsulm.  

The investment site in Ingolstadt combines four sites into one – the plant in 

Ingolstadt, the test grounds in Neustadt, manufacturing in Münchsmünster and the 

high-tech area in Neuburg. In addition to investing in the new models 

Audi A4/A4 Avant* and Audi Q2*, the Ingolstadt plant is continually being further 

modernized; for example with a new paint shop, a new design center and an office 

complex for 2,500 employees.  

The Audi site in Ingolstadt has been growing for many years. Expansion in the region 

is necessary, as the space available at the headquarters site is limited. Due to the 

good transport connections, a new Audi manufacturing facility has been created in 

Münchsmünster. The 48-hectare (118 acre) site is located approximately 30 

kilometers east of Ingolstadt. A competence center is located there on a site of 31 

hectares for the production of die-cast aluminum structural parts, hot- and cold-

formed pressed parts and suspension components. Production is now running at full 

speed with more than 700 employees working three shifts. In the manufacturing of 

structural parts for example, more than 220,000 components were produce in 2015, 

such as the shock-absorber mountings for den new Audi A4. All wheel hubs and brake 

discs produced by Audi in suspension-component manufacturing now come from 

Münchsmünster. In the new press shop, employees now work with a fully automatic 

laser linking system and an ultramodern strip-cutting machine.  

Audi Neuburg is a new high-tech area in Neuburg an der Donau. This 47-hectare 

(116-acre) site is approximately 18 kilometers west of Ingolstadt and accommodates 

the Audi driving experience and Audi Sport. Audi Neuburg has attracted great 

interest; a total of 27,000 guests visited the area in 2015. 13,000 of them took part 

in Audi driving experience training – on and off road or on the handling course. The 

Motorsport Competence Center is the headquarters of Audi Sport and Audi Sport 

Customer Racing. This is where the motorsport team organizes and coordinates all 

the worldwide racing activities and the customer-sport involvement in GT sport. The 

Audi racing cars for motorsport are designed, developed and constructed here; the 

engines for motorsport continue to be supplied from Neckarsulm. 460 people work in 

Neuburg: 350 Audi employees and 110 employees of partner companies.  

The course was set for the future of Ingolstadt in 2015: Audi acquired a plot of land in 

the east of the city that previously belonged to Bayernoil through a joint venture with 
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the city of Ingolstadt. IN-Campus GmbH is remediating this 75-hectare (185-acre) 

industrial wasteland and will transform it into an ultramodern technology center. 

IN‑Campus is an important project for the future of Audi and the region. and is part 

of the answer to the future challenges facing the automobile industry.  

 

► Audi Forum Ingolstadt  

Audi Forum Ingolstadt is the Audi experience world at the company’s largest site. The 

ensemble of buildings with stylish glass architecture grouped around a central piazza 

has impressed visitors since it opened in 2000. With an area of 77,000 square 

meters, each year it offers some 400,000 visitors various ways of getting to know the 

brand with the four rings.  

Last year, approximately 68,800 customers decided to pick up their new Audi in the 

customer center at the Audi Forum Ingolstadt – more than ever before. This means 

that in 2015, about 25% of all the Audi cars sold in Germany was driven by its new 

owner for the first few meters over the piazza at the Audi Forum Ingolstadt.  

The Audi museum mobile is also part of the Audi Forum Ingolstadt. With 130 

exhibits in the permanent exhibition and changing special exhibitions, the museum 

focuses on the Audi brand with its rich tradition. Guided tours through the plant offer 

visitors an insight into ultramodern automobile production at the Ingolstadt site.  

The Audi Art House Cinema is open daily and has won several awards for its selection 

of movies. With a 3D film shown there, participants in the guided tour of the plant 

experience the production of an Audi A3* close up. In addition to the insight gained 

on the tour, the film shows the most important stages of production in fascinating 

detail.  

The Audi Forum Ingolstadt is a popular meeting place also due to the various events 

that take place there. Together with the Birdland Jazz Club Neuburg as the organizer, 

Audi has presented the successful concert series “Jazz at the Audi Forum Ingolstadt” 

with musicians from all over the world since 2001. In the “Audi.torium,” celebrities 

and people with unusual lives or occupations engage in discussions with the audience. 

And the Audi Art Space offers insights into the work of various artists.  

Children and teenagers enjoy the “Audi young and fun” adventure path. It allows 

them to experience the Audi world with multimedia knowledge games and to test 

their skills at the steering wheel on driving simulators. In the Audi Shop and the 
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museum shop, interested visitors can purchase high-quality Audi articles. Companies 

from all over Germany appreciate the conference area with meeting rooms of various 

sizes. The gastronomy center includes the live-cooking market restaurant, the fine 

dining Restaurant AVUS, and the bar & lounge. The restaurants have several times 

won the “Upper Bavaria Gastronomy Prize,” which is awarded to restaurants for 

quality, service and atmosphere.  

 

► Employees  

“Vorsprung” originates in people’s heads – that is why Audi systematically pursues the 

strategic goal of being the “world’s most attractive employer.” The company offers 

modern workplaces, innovative tasks, performance-related salaries and diverse 

possibilities for individual further development combined with a high level of job 

security. Audi takes account of the various phases of life of its employees with 

working-time models and numerous offers for making a career more compatible with 

family life. Key aspects of the corporate culture are a responsible and exemplary style 

of management, trust and respect. Employee satisfaction is ensured by means of 

regular internal questionnaires. Several recent rankings such as the surveys carried 

out by Trendence and Universum demonstrate the high attractiveness of AUDI AG as 

an employer.  

The Audi Group further expanded its workforce at all sites in 2015 and now employs 

84,435 people worldwide, 59,506 of whom work in Germany. 43,192 people are 

employed at the Ingolstadt site, 1,689 whom are apprentices (1,418 manual-

technical, 136 commercial and 135 dual study mode). Audi also applies the system of 

dual education and training: 506 young people started their vocational training in 

Ingolstadt in 2015 and 21 started a course of dual apprenticeship and higher 

education. Audi will provide training to even more young people in the future: Each 

year, the company will offer about 40 additional apprenticeships. The budding skilled 

workers will support the company on its growth path, in particular with the current 

model and technology initiative. The additional apprenticeships also represent a 

commitment by company to the sites in Germany.  

Audi has taken numerous measures to ensure that the employees remain fit and 

healthy into old age. The focus is on prevention. At the site in Ingolstadt for example, 

ergonomic working conditions have been created in production and in the offices. 
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The health check-up that is available to all employees is one factor helping to 

maintain the good health of the workforce.  

With approximately 200 different working-time arrangements, Audi helps its 

employees to combine family and career. The company is continually expanding the 

“Audi Play Space” child-care concept, which combines all activities relating to child 

care. This includes for example reserved places in kindergartens near the plant and 

child-care offers for school holidays; or flexible short-term child care available to 

employees’ children on an hourly or daily basis – when an unexpected meeting or 

business trip comes up, or when the kindergarten is closed. The promotion of women 

also plays a major role at Audi: The company has set itself the goal of continually 

increasing the proportion of women at the Group – from apprentices through to 

senior management.  

 

► Technical Development  

The Technical Development division of AUDI AG has its headquarters in Ingolstadt. 

About 8,600 employees work in an area of approximately 33.5 hectares (83 acres) 

and approximately 1,700 more work in Neckarsulm. The Audi Group also has 

additional development centers in Győr, Beijing and San José Chiapa. Its tasks include 

the full spectrum of the product-creation process: from design and new vehicle 

concepts to the development of engines and transmissions and the electrification of 

the powertrains to vehicle concepts, electrical and electronic development and the 

development of car bodies and suspension. Interconnected and interdepartmental 

work with the latest working tools and instruments facilitate innovative solutions for 

upcoming challenges such as urbanization, digitalization and sustainable premium 

mobility. Other requirements placed on product development are also rising 

continually. True to the brand motto of “Vorsprung durch Technik,” Audi’s engineers 

and technicians are implementing a broad-based innovation initiative with substantial 

investment.  

Since the summer of 2012, Technical Development in Ingolstadt has had a new 

visiting card: the SE Forum. SE stands for simultaneous engineering – the integrated 

and concurrent development of products and processes. This approach will further 

reduce the development cycles of new models. 450 employees from development, 

the model series and technical project management work at the SE Forum with the 
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task of shaping the automotive future. With a new data center on two basement 

levels, the heart of the company’s IT also beats in this new complex. The new data 

center operates “green IT,” reducing energy consumption and CO2 emissions by at 

least one third. The second part of the complex has also been completed. 

Approximately 1,000 employees from development and procurement now work in the 

northern wing of the SE Forum on eleven floors. In addition, ultramodern test labs 

and testing equipment have been integrated.  

The new Lighting Assistance Center is located in the basement of this highest building 

on the Ingolstadt site. It is the biggest transportable light tunnel in Europe. From 

Xenon plus headlights to matrix-LED headlights and laser lights, Audi has been 

putting pioneering innovations into series production for 20 years. With the new 

Lighting Assistance Center, Audi is further extending its lead in automotive lighting 

technology. In the 120-meter-long matt-black tunnel, the development engineers 

test such systems as adaptive high beam and camera-based lighting assistance 

systems. Such systems avoid dazzling drivers of oncoming vehicles and increase road 

safety.  

The area of Technical Development in Ingolstadt includes the Physics Center, which 

consists of offices, laboratories and workshops, and allows close cooperation between 

the departments for acoustics, mechanical engineering, material strength and 

corrosion. Various measuring and testing devices for components and vehicles are 

installed here, such as an exterior-noise test rig to make sure that legal limits are 

complied with, a road simulator for testing structural strength, a level-track test rig 

for measuring performance and fuel consumption, a material-strength and energy-

flow simulator, as well as roller dynamometers and other major test installations. 

Various types of test equipment for components and modules are also available, 

some of which can be subjected to different climates and weather conditions. An 

extension was completed in late 2015; it is equipped with experimental large-scale 

simulators and test installations for compliance with statutory CO2 limits. Key factors 

for meeting CO2 targets are investments in the two energy-flow simulators: “single-

wheel brake” and “level track.” The offices will go into use in early 2016 and the test 

installations will be ready for use towards the end of the year.  

In October 2015, the department for suspension development put the new Tank 

Technical Center into operation. The T12 building has total floor space of 18,000 

square meters (194,000 square feet) and the Tank Technical Center is located on the 
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ground floor. In this testing and workshop area of approximately 2,750 square 

meters (29,600 square feet), all tank systems of the Audi model range are developed 

and tested. Development focuses on the various fuels (gasoline, diesel and natural 

gas), vehicle hybridization and minimizing emissions – a crucial element of the Audi 

strategy of conventional and alternative drive systems.  

The new building offers numerous possibilities: Test routes worldwide are reproduced 

in the newly created laboratory environment. Work is also done in this Technical 

Development service facility on fuel, natural-gas and SCR systems. The Tank Technical 

Center also includes the following areas: a lab for the “HiL test stands,” suspension 

electronics, movement test stands with environmental simulation, climate, cold and 

acoustic chambers, various tank-filling pumps and approximately 500 workplaces on 

the office floors.  

The Electronics Center is a transparent, terraced building with a glazed atrium, 

linking two building complexes with each other (offices and workshops). The focus is 

on interaction also in this building. The project teams are close together to facilitate 

communication and collaboration. The Electronics Center accommodates various 

measuring and testing rigs for vehicles, for example board layouts of the entire 

vehicle electronics for testing complex components, a climate rolling road for 

simulating different weather and road-surface conditions, an MMI (multi-media 

interface) laboratory and an acoustics lab for developing sound concepts. In 2010, 

two system-test facilities for high-voltage batteries were set up. Each unit has an 

electrical power rating of 150 kW and can test batteries with voltage of up to 500 

volts and current of up to 500 amps. In order to minimize energy consumption, the 

energy discharged by the batteries can be fed into the electricity network.  

The plant in Ingolstadt has its own Wind Tunnel Center with three test units: the 

aero-acoustic wind tunnel, the thermal wind tunnel and a climatic wind tunnel. With 

wind speeds of up to 300 kilometer per hour, car aerodynamics are refined, interior 

air-conditioning and thermal management are developed and wind noise is reduced. 

When the Audi models have passed through the three wind tunnels, they can be used 

under all ambient conditions.  

Audi design is progressive and creative. In the outdoor area of Technical Development 

in Ingolstadt, the new Design Center is being built and will be completed in early 

2017. This is where designers, project managers and model technicians will work 

together on the latest series models and show cars and thus on the future of the 
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company. Ultimately, design is the main factor influencing customers to buy an Audi. 

The focus is always on close cooperation with the engineers from the other Technical 

Development departments. Approximately 300 designers work in Ingolstadt 

altogether. In addition to the Technical Development division in Ingolstadt, the 

concept design studio in Munich plays a major role in the development of innovative 

design and product concepts. There too, an international creative team works on the 

continuous further development of Audi design for maximum customer appeal.  

In the Design Check department, decisions made in the development process are 

verified with the use of state-of-the-art technology. Audi was the first European 

automobile manufacturer to apply a new presentation technology – in digital cinema 

quality. In the virtual reality studios, future vehicle models can be viewed before they 

are produced for the first time – realistically and in full detail. The various materials 

seem to be tangible and “true to life” – from the brilliant paintwork to the fine leather 

structure. The realistic lighting effects with shadows and reflections give viewers the 

impression that they could get into the car and drive away!  

In the Main Component Center, measurements of emissions and fuel consumption 

are carried out under climatic conditions. Driving performance with all-wheel drive is 

tested in a simulation chamber at altitudes up to 4,200 meters (13,780 feet). In the 

adjacent workshops and modern transmission test stands, major components are set 

up and tested before they go into use. Attractive office workplaces encourage the 

development engineers’ creativity and team spirit. In 2010, the Main Component 

Center was expanded to include a new development and test center for electric drive 

systems. In the area of Technical Development, a new building was constructed with 

total floor space of 14,000 square meters (150,000 square feet) accommodating 

ultramodern test stands for testing electric drive concepts. The concentration of test 

stands for e-mobility in this development and testing center ensures optimal 

networking of the development engineers involved in this work. In a continuous 

process on seven floors, the Audi engineers carry out tests of all the individual 

components, simulate the interaction between drivetrain, battery and power 

electronics, and test the use of the entire powertrain.  

In the Audi Pre-Series Center, the tasks of Technical Development and Production are 

brought together in a single area of responsibility. This means that already in the 

early development phase – as well as securing the desired product features and 

manufacturing techniques – the economical production of cars is also ensured.  
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For over 20 years, Technical Development has been testing new developments in 

various driving situations at its own Test Grounds in Neustadt an der Donau. Tests 

are carried out there of driving performance, fuel consumption, noise levels, 

temperature and braking on a 4.7-kilometer (2.9-mile) oval track. In addition to 

surfaces in various conditions, a steep gradient, two handling courses and a dynamic 

surface, there is also an ultramodern anticorrosion center. The grounds have been 

enlarged with another test track called “poor country road” for assessing ride comfort 

and the oval eastern curve has been widened with two additional inside lanes. Since 

the fall of 2010, there has been Testing Center 2 with 1,200 square meters (13,000 

square feet) of workshop floor space. A multifunctional space of 12,700 square 

meters (136,000 square feet) was added in June 2011. The main activity here is the 

further development and testing of driver assistance systems and systems for integral 

safety. In 2012, the multifunctional space was expanded with a three-lane, 200-

meter (656-foot) starting track, a functional building was constructed at the oval test 

track, and a freshwater ford with a depth of up to 70 centimeters (2.3 feet) was 

installed for functional tests. The new logistics center in the outdoor area of the text 

oval went into operation in March 2013. 

 

► Production  

AUDI AG has one of the most flexible and efficient production systems in the 

automotive industry: The Audi Production System (APS) is based on the fundamental 

principles of cycle, flow, pull and perfection. Audi consistently applies these principles 

not only in production, but throughout the company. APS can only operate 

successfully if there is good cooperation of all areas of business along the process 

chain. In this way, Audi achieves short throughput times in production, low 

inventories and high productivity with increases of up to ten percent each year. The 

focus here is on the continuous improvement process – because without sustained 

improvements, the company’s long-term success would be at risk.  

Increasing digitalization is resulting in completely new possibilities for automobile 

manufacturers, The vision is the smart factory: the intelligent, digitally connected 

factory. New high-tech solutions in production enhance the very high quality level 

even further, while easing work on the assembly lines and ensuring better 
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ergonomics. The focus is on managing complexity, streamlining process chains, 

avoiding waste and reducing inventories.  

Production and Plant Planning is responsible for the planning of all vehicle projects 

of the Audi brand, designing the product, the manufacturing process and the 

production locations worldwide. In close cooperation with Technical Development, 

Production and Plant Planning facilitate the producibility of the automobiles. The 

focus is on the customers and their requirements. For example, in the so-called data 

check, all customer-relevant vehicle surfaces are checked with regard to their surface 

quality, appeal and fit. They are visualized, analyzed and evaluated by means of 

photo-realistic virtual models. Already in the prototype phase, Production and Plant 

Planning, the Pre-Series Center and Toolmaking are involved in all aspects of new-

vehicle development.  

 

In parallel, Production and Plant Planning with approximately 1,700 employees 

creates all the right conditions for manufacturing the Audi models. It develops the 

required new manufacturing technologies, such as for joining new and differing 

materials, and plans all materials, equipment and buildings required for 

manufacturing. The planners thus lay the foundation for economical, process-secure 

automobile production of the highest quality.  

Audi stands for the high quality of car bodies – by means of small radii, homogeneous 

surfaces and exact dimensions. Audi Toolmaking bears a lot of the responsibility for 

this. The division cooperates closely with designers, development engineers and 

planners. This is where it is decided what is physically possible and can be 

manufactured with safe processes. As a general contractor, Audi Toolmaking supplies 

both Audi and other brands of the Volkswagen Group with forming tools and body-

manufacturing equipment. As the first unit of its kind in the world, Toolmaking in 

Ingolstadt was certified by TÜV Süd in May 1999 according to Directive 6.4 of the 

Association of the German Automotive Industry (VDA). In 2011, certification was 

successfully confirmed according to VDA 6.4:2005 and ISO 9001:2008. Audi 

Toolmaking is renowned worldwide for its high quality standards and its technological 

expertise, and has a top position amongst the international competition. This is 

demonstrated by awards such as multiple wins in the renowned competition 

“Excellence in Production” as “Toolmaker of the Year” and the aforementioned double 

win of the Bavarian Quality Prize. Audi’s Toolmaking division currently employs more 
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than 2,200 people at the five locations in Ingolstadt, Neckarsulm, Barcelona (Spain), 

Győr (Hungary) and Beijing (China); approximately 1,000 of them work in Ingolstadt.  

The challenges relating to the quality of the Audi models, to the design standards of 

the Audi brand and to the implementation of economical processes will continue 

rising in the future. It is only possible to meet those challenges by means of a 

comprehensive understanding of the manufacturing processes for the tools and of 

efficient production processes. For this reason, the two areas of Toolmaking and Press 

Shops work in very close collaboration and together form the organizational unit 

Competence Center Equipment and Forming Technology.  

In the Press Shops in Ingolstadt, sheet steel and aluminum are formed into 

extremely precise body parts; this is done highly efficiently and with a recycling ratio 

of one hundred percent. The modern large-capacity presses have top levels of 

productivity when compared internationally. Approximately 1,300 people work in the 

press shop in Ingolstadt. Each day, they process about 1,540 tons of sheet metal into 

566,000 individual body parts, including about 76 tons of aluminum. Numerous rolls 

of steel and aluminum, known in the industry as coils, pass through the cutting shop 

every day. Ultra-sharp knives quickly cut the endless material off the coils into blanks 

ready for processing. In up to six stages, the complex geometries of the individual 

pieces of sheet metal are produced with the help of forming tools and the enormous 

pressing force. Particular attention is paid to surface quality, because despite the high 

press forces of up to 76,000 kilonewtons and the immense dimensions of a modern 

press line, the slightest dirt would cause visible marks on a car body.  

Producing form-hardened sheet-metal parts by means of so-called hot stamping is 

also part of the series process at the Ingolstadt site. Sheet metal is heated to 940 °C 

until it is red hot. The stamping takes place while it is still hot. In this way, body 

components are produced with maximum strength in order to ensure the best 

possible crash safety. This process also facilitates the production of high-strength 

components with thinner sheet metal, thus reducing vehicle weight.  

The body shop for the new Audi A4* is new in Ingolstadt. Both of the Body Shops in 

Ingolstadt for the A3/Q2 and A4 model series are ultramodern production halls 

featuring innovative manufacturing technologies and maximum flexibility. They were 

planned with a focus on efficiency and sustainability. They include for example 

automatic matrix light controls, photovoltaic equipment for regenerative electricity 

generation on the building’s roof, and analyses of energy consumption. The energy is 
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fed back into the Audi electricity network. Energy saving is also assisted by the 

employee qualification program “Energy Productivity in Production” and intelligent 

switching concepts, as well as the selection of energy-efficient plant components. The 

advanced technology of remote laser-beam welding is applied for example to bond 

steel panels. It is fast, highly efficient and allows narrow welding flanges on the 

insides of door frames. Direct collaboration between humans and machines is reality 

here in the Audi body shops: A robot provides support with the application of bonded 

seams. Further human-robot cooperation is being planned. In the A3 body shop, 850 

employees and 1,000 robots produce the Audi A3 with maximum precision. In the A4 

body shop, 2,180 people are employed and about 2,400 robots are in operation.  

In the Paint Shops at the Ingolstadt site, it takes several coordinated stages of 

manufacturing to paint a vehicle body in one of 30 standard colors and to give each 

body a gleaming individual appearance. Quality is always top priority, from cathodic 

dip coating (CDC) through base coats to clear coats. Every day, approximately 2,500 

Audi employees in paint shops make sure that Audi’s innovative designs of the A3*, 

A4*, A5*, Q2* and Q5* models gleam in all the right colors. The employees’ painting 

experience and intuition as well as a keen eye for detail are essential. Highly skilled 

young workers are trained on the spot in the paint shops. Audi apprentices have open 

lines of contact with production, so they learn the paint shops’ highly complex 

processes and techniques right from the start. At present, a new paint shop is being 

constructed at the Ingolstadt site with dry separation, which is highly efficient with 

regard to both the environment and energy consumption. Ultramodern paint robots 

are to be used here which ideally follow the design lines of the new generation of 

automobiles. In the finishing area, particular importance is placed on ergonomically 

optimized workplace design. 

Approximately 8,000 people on the Assembly Lines assembly more than 2,500 Audi 

models each day in three shifts, whereby no two cars are identical – each Audi is 

individual. Operational and strategic activities on the assembly lines are oriented 

towards the principle: “Have the courage to improve and shape innovations.” The 

vision is to have the world’s most efficient and sustainable premium assembly. Only 

when the production processes are controlled intelligently and efficiently can the high 

levels of complexity be mastered. Production at Audi is therefore systematically 

pushing forward with the issue of digitization. A good example in assembly is the 

“electronic quality tests,” which serves to ensure that the high quality requirements 
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are fulfilled. In 2016, the quality tests will for the first time be entered and processed 

electronically. The goal is to shorten control circuits and facilitate quicker reactions to 

problems by the employees. The “electronic car accompanying card” is also in 

successful operation. It displays on monitors for each car exactly which component 

the employee needs. Human-robot cooperation is also integrated into the assembly 

process: The robot “Adam” works hand in hand with the employees – without any 

protective fence and adjusted to their working speed.  

Production at Audi further improves ergonomics and accident prevention in the 

factories. For example, employees are currently testing new medicinal gloves. These 

so-called production orthoses reduce pressure stress in many assembly activities by 

more than 50 percent. Series application of the special gloves is planned for 2016. 

The so-called chairless chair also makes assembly work easier. This high-tech 

construction made of carbon fiber allows Audi employees to sit without a chair. It also 

improves their posture and reduces stress on the legs. Audi uses energy-saving LED 

lamps in the assembly halls to boost energy efficiency and improve workplace 

illumination.  

Assembly processes are continually being further developed with the prime objective 

of minimizing complexity. The start of production of the new Audi Q2* will also 

involve some innovations. A completely new module store has ben installed in the 

A3/Q2 assembly line. The constantly rising diversity of models and the resulting 

version require a storage facility with high capacity directly in the assembly process. A 

new, fully automatic module store now has space for more than 500 workpiece-

carrier modules. They are devices for holding suspension parts, which are placed on 

the workpiece carrier by robots and driven to the assembly line in the right sequence 

for the “wedding” where the car body is united with the suspension.  

 

► Logistics and Goods Transport Center  

Logistics has gained further importance in recent years. The growing variety of 

models is increasing process complexity right along the value chain. Today, the 

Logistics department controls the entire supply-chain process, starting with order 

planning and through to delivery to the customer. Logistics is also involved in the 

process of product creation and plays an active and integrative role during the entire 

vehicle production phase. This ensures that product ramp-ups and market supply are 
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punctual and flexible, with minimal throughput times and the smallest possible 

inventories. Logistics in Ingolstadt has initiated a pilot project, Truck Quick Check In, 

in order to keep up with constantly increasing flows of incoming goods. In the future, 

this system will control and prioritize the trucks delivering suppliers parts to the plant 

in the same way as an air-traffic control tower. This will not only increase efficiency. 

The project is an ideal example for the networking of production and shows that the 

subject of the smart factory is already firmly anchored in the logistics function.  

Another new development in logistics at Audi is the networked and self-controlled 

transport of parts and vehicles. Audi is the world’s first automobile manufacturer to 

combine in a pilot project the traditional storage method in a parts supermarket with 

the driverless transport system. With this new way of commissioning, the parts are 

automatically retrieved and transported to a fixed picking station. The employees no 

longer have to leave their workplace. This goods-to person concept based on the 

driverless transport system is a new milestone in the smart factory and significantly 

improves ergonomics in the area of production. A driverless transport system is also 

used for loading the cars: “Ray” is a parking robot that picks up the new cars at a 

transfer station and takes them to a predetermined place in the process house. When 

it is then time to load them onto the train, “Ray” picks them up again there. This 

allows logistics to work faster and more effectively, and also makes the employees’ 

work easier.  

Logistics processes for automotive manufacturers are becoming increasingly complex 

due to the enormous variety of model versions and the creation of worldwide 

networks for production and procurement. Suitable approaches are required to 

manage these processes. One such solution entails consolidating material flows in 

industrial parks. Systems and modules are assembled outside the carmaker’s factory 

gates and delivered to the assembly line just in sequence. This is the approach 

adopted by the Logistics Center at Audi’s Ingolstadt site.  

The Logistics Center, which opened in 1995, has two investors and owners: IFG 

Ingolstadt (a company fully owned by the city of Ingolstadt) and LGI GmbH (a joint 

subsidiary of IFG Ingolstadt and AUDI AG). The initial construction phase consisted of 

two buildings with total floor space of 30,000 square meters (323,000 square feet). 

Meanwhile, the Logistics Center occupies a site of 125 hectares (309 acres), on which 

15 buildings stand with floor space of 450,000 square meters (4.8 million square 

feet). At present, a total of approximately 4,500 people are employed at the Logistics 
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center. In October 2015, construction work started for the new Hall B, which will have 

two floors. This will create a further 26,000 square meters (280,000 square feet) of 

hall space, which is intended for shared use by production and the related logistics.  

Environmental awareness, fast information flows and short transportation distances 

are the most important aspects of modern logistics. So the fact that the Logistics 

Center is located just outside the factory gates is no coincidence, but the result of 

traffic studies, and it also benefits the city of Ingolstadt. The main advantages of the 

Logistics Center for Audi are security of supply, the ability to deal with complex 

processes, and reduced logistical costs consisting of transport, packaging, inventory 

and IT costs. Besides reducing environmental pollution, for example due to fewer 

trucks needed to transport freight, the Logistics Center also boosts Ingolstadt’s 

economy and creates new jobs.  

Module suppliers manufacture their products just in sequence in so-called assembly 

centers and are responsible for delivering them to the assembly lines. Materials are 

delivered directly to the assembly lines by electric tractors and trailers. These vehicles 

make the journey across the fully covered 415-meter (1,360-foot) bridge directly to 

the production area around the clock, approximately 2,500 times a day. Twelve 

external suppliers and service providers currently supply Audi via the Logistics Center. 

They are primarily suppliers who manufacture highly varied, complex components and 

systems, and who place the highest requirements on their control systems.  

The Logistics Center has a consolidation center for CKD (completely knocked-down) 

packaging. On an area of 35 hectares (86 acres) and with a floor space of currently 

103,000 square meters (1.1 million square feet), assembly components previously 

stored temporarily in various areas inside and outside the plant are now handled 

centrally in this building. Halls J and K of the Logistics Center accommodate Audi 

Tradition, the Service Training Center for Audi’s customer service, and the Logistics 

Center hotel. The new Audi Media Service Center is in the immediate vicinity. This 

building accommodates the printing service, office logistics, the central archive, 

media design and part of Audi Tradition.  

Complexity is steadily increasing at the Ingolstadt site, along with logistical 

challenges. This is due to new generations of vehicles, additional models in the 

product portfolio, the high degree of customizability, and especially the ever-shorter 

transition periods. This is why Audi requires additional space near its plant where 
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parts for supplying the assembly process are sequenced and compiled as required, as 

in Logistics Center Hall T and in the future also in Hall B.  

 

► Quality Assurance  

Striving for perfection: Audi enjoys a worldwide reputation for the best workmanship, 

superior quality and reliability. The readers of “Auto Bild” magazine voted Audi into 

first place in the quality category in nine of 13 vehicle classes in 2015. Quality 

Assurance is organized as a neutral unit and reports directly to the Chairman of the 

Board of Management. With its headquarters at the Ingolstadt plant, Quality 

Assurance coordinates and oversees matters of quality at every Audi plant in the 

world. It is involved in the entire product process – from vehicle development through 

manufacturing to retail support. 

In the vehicle-development process, Quality Assurance is responsible for numerous 

monitoring and advisory functions. It thus brings product requirements into the 

vehicle concept at an early stage. In the development phase itself, the components 

are qualified together with the supplier and are then tested and approved by 

materials engineering with the latest analysis methods (for example the scanning 

electron microscope which allows up to 500,000-fold magnification), tested and 

safeguarded. Whether leather, laminated wood or stain-repellent interior materials – 

the goal is always to meet the highest demands.  

Uncompromising quality in every detail is an obligation for Audi. For this reason, all 

components receive their finishing touches on a master jig. With this reference tool, 

all components are perfectly adjusted to each other – and with the use of all senses. 

The focus is on achieving superior appeal by means of precise radii and panel gaps and 

clear transitions, as well as surface quality, the tactile quality of components, and the 

precise functioning of moving parts.  

Following the tests of Technical Development, Quality Assurance carries out the so-

called safeguarding run. Under highly differing customer conditions and millions of 

kilometers, it is ensured that each component meets its specifications over the long 

term and proves its worth in practical use. In addition, pre-production cars are 

thoroughly tested on public roads in various countries. A model is only released for 

series production when this procedure has been undergone successfully. 
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The production process is also systematically accompanied by Quality Assurance with 

numerous advisory and monitoring functions. For example, cars that have passed 

through the production process undergo an intensive final quality check at the so-

called Checkpoint 8 before being delivered to customers. To ensure that constant 

assessment criteria are applied here, additional random checks are carried out in the 

vehicle audit and on the road. In the case of any deviations, controlled loops 

immediately spring into action to ensure that all automobiles that leave the plant 

fulfill Audi’s requirements and those of the customers.  

As soon as a car is with the customer, service technology specialists accompany the 

retailers and provide support with vehicle servicing. The knowledge gained flows back 

into the current series production as well as into the process of developing new Audi 

models. So Audi puts into practice the basic principle of continuous improvement also 

in this context.  

 

► Environmental protection  

Balancing economics and ecology is a core aspect of Audi’s identity. The company 

takes a transparent approach to environmental protection at the company and gets 

every employee involved in the related activities. This ensures that Audi systematically 

meets its environmental goals. The Audi Production System (APS) has been used 

intensively for this purpose in recent years as a means of implementing the 

company’s environmental policy at all levels. By participating in the fourth Bavarian 

Environmental Pact, AUDI AG makes important contributions not only to sustainable 

development but also to environmental protection.  

Along the way to sustainable mobility, it is essential that the environmental balance 

of an automobile’s entire lifecycle is optimized even before the first kilometer is 

driven. The company is therefore working hard to improve the carbon footprints of its 

manufacturing sites. AUDI AG has set itself the target of reducing its specific CO2 

emissions by 25 percent by the year 2018 compared with emissions in 2010. With 

respect to energy supply at Audi’s German sites, there are plans to reduce carbon-

dioxide emissions by 40 percent per reference unit by 2020. Audi is also pursuing its 

vision of manufacturing of all vehicles made in Ingolstadt completely CO2-neutral and 

free of waste water. The other sites will gradually follow.  
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Environmental protection also means using natural resources sparingly. For instance, 

it is important to reduce noise emissions, waste water and energy consumption. 

Compared with figures from 2010, the entire Group has targeted a 25 percent 

reduction per reference unit by 2018 with regard to each of the following 

environmental factors: energy, fresh water, waste to be disposed of and organic 

solvents (volatile organic compounds).  

Examples at the Ingolstadt site:  

• Audi increasingly using ecological electricity at its production facilities. Since 

early 2012, for instance, the entire Ingolstadt plant has been running on 

electricity generated from renewable energy sources.  

• Audi uses “green trains” powered by renewable electricity to transport its cars 

from its headquarters in Ingolstadt to the North Sea shipment port in Emden. 

Savings in 2015 amounted to 8,305 tons of CO2 compared with conventional 

rail transport.  

• A modern plug-in hybrid locomotive has been in use in Ingolstadt since 

November 2015 for switching duties on the railway tracks. Compared with a 

conventional locomotive, emissions can be reduced significantly (up to minus 

70 percent).  

• In order to test innovative technologies in the field of photovoltaics, Audi has 

installed photovoltaic modules at its headquarters site in Ingolstadt. 

Meanwhile, more than 23,000 square meters (247,000 square feet) of solar 

panels have been installed. The total output of all the solar cells at the 

Ingolstadt plant is approximately 1,800 MWh each year. More than 40 

percent of that is utilized on site – by production facilities, for example – with 

virtually no transmission losses.  

• Since 2004, the Ingolstadt site has been supplied via a district heating 

system with waste heat generated at the municipal waste-incineration plant. 

The next stage of the district-heating network became operational in 2012. 

This makes waste heat available from the nearby Gunvor refinery. All in all, at 

least 120,000 MWh of energy from waste heat is utilized every year.  

• Particular emphasis is placed on the efficient use of energy also at the new 

Audi production facility in Münchsmünster. As well as using a highly efficient 

cogeneration unit, which provides both heat and electricity, the waste heat 

produced by air compressors is fed back into the heating network. In addition, 
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panel radiators are operated with process heat and a heat exchanger is used in 

the hall ventilation system. The Münchsmünster production facility uses 100-

percent ecological electricity (hydroelectric power). During the development 

of the site, Audi developed a comprehensive biodiversity concept. Peripheral 

areas and unused parts of the site have been made into near-natural habitats 

for numerous types of animals and plants durch. The objective of this concept 

is to promote biological diversity as well as the protection of nature and 

species.  

• Environmental protection is important also at the new Audi Neuburg site. The 

supply of electricity and heat there is CO2-neutral: Audi uses energy from 

regenerative sources in Neuburg. The site is supplied with remote heating 

from waste industrial heat and with ecological electricity from hydroelectric 

power plants. Furthermore, waste heat from the motorsport test benches is 

utilized. Audi has received the Gold Certificate of the German Association for 

Sustainable Building for the sustainable construction of the customer 

building.  

• Environmental protection at Audi does not end at the factory gate. The 

Eichenwald Research Project started back in 2008. In addition to the first test 

area near Ingolstadt, the project now covers various areas near the sites in 

Ingolstadt, Neckarsulm, Győr (Hungary), Brussels (Belgium) and Sant’Agata 

Bolognese (Italy) with a total of 95,000 trees. The Audi Environmental 

Foundation was established in 2009 and has assumed long-term scientific 

support for this project.  

The basis for Audi’s environmental commitments is its environmental-management 

systems at the company’s sites. The European Union’s exacting Eco-Management and 

Audit Scheme (EMAS) was introduced at the Ingolstadt site in 1997 and has been 

steadily optimized ever since. In April 2012, DEKRA Certification GmbH (an 

environmental assessment company) recertified the Ingolstadt site’s environmental-

management systems according to EMAS specifications and ISO 14001:2004. The 

site has thus maintained its EMAS seal of approval for more than 19 years. 

Furthermore, the Audi plant in Ingolstadt complies with the new DIN EN ISO 50001 

standard with especially demanding requirements for systematic and ongoing 

reductions in energy consumption. (www.audi.de/umweltschutz).  

 

http://www.audi.de/umweltschutz
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► Involvement in the region  

Audi experience in culture and sport  

Audi has been sponsoring cultural activities for more than 50 years. The Audi Wind 

Philharmonic, a plant orchestra that arose from an employee initiative, was the 

starting point for Audi’s cultural involvement. Under the heading Audi ArtExperience, 

the company now brings together a diverse cultural program that ranges from 

cooperation with world-famous cultural institutions to Audi’s own events in der 

region and valuable projects for young artists. In addition to the involvement with the 

Salzburg Festival and the Bavarian State Paintings Collection, the Audi Summer 

Concerts in the Ingolstadt region and the Audi Youth Choral Academy provide genuine 

experience of the arts and culture. The Audi Festival had its 25th anniversary in 2015.  

At a regional level, Audi is active as a dependable sport sponsor. For more than a 

decade now, the brand has been a partner of the ice-hockey club ERC Ingolstadt, the 

German ice-hockey champions in 2014. And Audi has a longstanding partnership as 

main sponsor with the soccer players of FC Ingolstadt 04, who have been in the First 

Bundesliga since the 2015/2016 season. The home games of the Bundesliga team are 

played in the Audi Sportpark. In connection with both FC Ingolstadt 04 and ERC 

Ingolstadt, Audi places particular importance on encouraging young and promising 

players: For example, since the Audi Schanzer Soccer School was founded in 2009, 

more than 20,000 children have attended its holiday camps. And 23 young talented 

players of FC Ingolstadt 04 and ERC Ingolstadt attend the Audi Sport Academy, which 

is a boarding school especially for sporty children.  

In addition to these two clubs and longstanding partnership with the MTV athletics 

department, Audi also supports various sports events that are either held as Bavarian 

Championships or attract large numbers of participants and spectators. These are for 

example the Ingolstadt Half Marathon and the Ingolstadt Triathlon, the Hagau 

Equestrian Event, the Ice Gala and the Night of Sport.  

 

Responsibility in the region  

Living up to one’s responsibility is firmly anchored as a principle of Audi’s strategy. In 

addition to working on CO2-neutral mobility and production, Audi is active for society 

– especially in the areas of education, technology and disaster aid. As the biggest 

employer in the Ingolstadt region, Audi aims to enhance the quality of life here and 

therefore regularly collaborates with representatives of the city of Ingolstadt, local 
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companies, associations and educational and social institutions. Helping is a matter 

of honor for Audi. Many Audi employees work on an honorary basis for charitable 

institutions in their free time. The company aims to recognize this involvement with 

the “Audi a matter of honor” initiative, while encouraging and supporting other 

employees to act for a good cause. At the Audi Volunteer Days in Ingolstadt, 

Neckarsulm and Győr, interested persons can get to know an honorary activity for one 

day – about 350 employees were involved in the Ingolstadt region in 2015. Some 100 

Ingolstadt Audi employees took part in the “Giving Autumn Time” campaign for 

senior citizens in the fall of 2015. Those who would like to be involved during the year 

besides the days of action can look for a suitable voluntary position on “Audi mynet,” 

the company’s intranet. Voluntary projects are posted there by Audi employees and 

charitable institutions in the region, for which more helpers are required. In addition, 

Audi departments are regularly active in the context of so-called “team actions” in 

social institutions.  

In view of the great hardship of refugees in Europe, Audi provided one million euros 

as immediate support for projects at the production sites in Ingolstadt, Neckarsulm, 

Győr and Brussels in September 2015. Since then, employees can suggest regional 

projects that they want to implement in cooperation with charitable organizations. 

Numerous projects are already being implemented, such as assistance for 

unaccompanied underage refugees, German courses and support for meeting places. 

In addition, a project for providing young adult refugees with occupational 

qualifications was started in Ingolstadt in January 2016.  

Audi employees take on social responsibility for the region also with the annual 

Christmas donation. For 39 years now, the Works Council has appealed every year to 

the workforce to make a Christmas donation. Over 99 percent of Audi’s employees 

responded to this appeal in 2015 and together with the company donated a total of 

€695,000. With this money, support was provided to 104 projects of charitable and 

social institutions in Ingolstadt and the surrounding rural districts. Furthermore, the 

Works Council organizes a social Christmas market at Audi Forum Ingolstadt, where 

different regional and international charitable institutions have stands each year. In 

the context of the “Wish-Tree Action,” Audi employees can give Christmas presents to 

socially disadvantaged children: In 2015, 211 children’s wishes were fulfilled in this 

way in Ingolstadt.  
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Audi maintains intensive contacts with many universities. The science cooperations 

create ideal conditions for innovative solutions. Direct communication accelerates the 

knowledge transfer between research and industry. At present, Audi is cooperating 

worldwide with 30 scientific institutions and sponsors a total of six endowed 

professorships. Audi also provides support to young academics: Approximately 140 

doctoral students are currently carrying out research on science projects financed by 

Audi. But Audi’s science cooperations do not only focus on research. Under the motto 

of “University to touch and feel,” the “Audi Colloquium” series of lectures promotes 

an accessible form of knowledge transfer for the interested public. Some 20,000 

people have the attended the specialist lectures since they started in 2004.  

Audi also cooperates closely with the schools in the region in order to support 

practice-oriented learning. Right from the start, the company was active as a partner 

in the “School-Business Workgroup” and plays an active part in this network. Experts 

from Audi organize conferences and seminars for teachers and students and offer 

guided tours of the plant and internships. In addition, Audi supports young people 

who are willing to work but have not found an apprenticeship with programs for 

starter qualifications, thus improving their job opportunities. Audi is also a founding 

member of the association supporting the Swiss International School in Ingolstadt, 

which offers multilingual teaching from kindergarten as far as the “Abitur” (university 

entrance exam) and allows an internationally recognized education. And starting with 

school year 2014/2015, Audi also supports Germany’s first public “profile school” in 

Ingolstadt. This model project aims to ease the way to the “Abitur” (university-

entrance qualification) for committed and gifted children as well as young people 

with difficult starting conditions.  

The Ingolstadt region should become Germany’s strongest location for business. 

That’s the goal of the association Initiative Regional Management Ingolstadt 

Region. Audi is one of the founders of this initiative, whose members are companies, 

the city of Ingolstadt, the urban districts of Eichstatt, Neuburg-Schrobenhausen and 

Pfaffenhofen, and several small municipalities. They all share one objective: Together, 

they want to promote the region “IngolStadtLandPlus” – as a location for business, as 

a great place to live, and as a home.  

Since 2012, AUDI AG has been cooperating with the Ingolstadt Transport Company, 

which is expanding the bus network in the region. New routes have been created, bus 

departure times have been adjusted to the needs of Audi’s employees, and new bus 
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stops have been created. These changes benefit not only the Audi workforce, but all of 

the people who live in the region. For Audi’s employees, there is a reduced-price “job 

ticket” for bus transport, and more than 9,800 of them have been sold since it was 

introduced in 2012. The company is continually expanding its mobility services for 

employees: Starting this year, employees can also buy a reduced-price “job ticket” for 

bus and railway routes in the region. Since 2015, Audi-employees can use the “Urban 

Mobility Assistance” ride-sharing app to help organize their journeys to work and back 

home. These measures also help to improve the traffic situation and the environment 

at and around the site.  

 

► History of the Ingolstadt site  

The heart of the Audi Group beats at the Ingolstadt site. The founding of Auto Union 

GmbH in Ingolstadt 67 years ago started a new chapter in the history of the 

automobile manufacturer, which was previously based in Germany’s federal state of 

Saxony. In buildings of the former Ingolstadt Fort, the company started to produce 

spare parts, motorcycles and DKW vehicles. In 1985, Auto Union GmbH became AUDI 

AG; since then, the company and its products have had the same name.  

 

1945 Auto Union’s spare parts depot opens in Ingolstadt on December 3. It is 

located in the former central military provisions supply office at 

Schrannenstrasse 3. 

1946 The central depot in the armory at Unterer Graben is converted for the 

production of replacement parts.  

1948 In August, the “old” Auto Union is removed from the commercial register 

in Chemnitz. In Ingolstadt, work begins on the development of a delivery 

van and the production of new design drawings for the prewar DKW RT 

125 motorcycle.  

1949 On September 3, Auto Union GmbH is established in Ingolstadt as a 

production company, once again at Schrannenstrasse 3. Production of the 

DKW high-speed van and the DKW RT 125 W motorcycle begins that same 

year.  

1950 Production of the first postwar DKW car begins in April at a new plant in 

Düsseldorf. All DKW passenger cars are built in Düsseldorf until 1958.  
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1953 Auto Union leases the Friedenskaserne barracks on the Esplanade and 

surrounding land on Dreizehnerstrasse. The public refer to the buildings 

as a “conglomeration of huts.”  

1954 Commissioning of the newly constructed motorcycle plant on the 

Esplanade, the first major new building project in the postwar period. 

1958 On April 24, Daimler-Benz AG responds to a proposal from industrial 

magnate Friedrich Flick and acquires a majority stake in Auto Union. The 

Ingolstadt company remains a wholly owned subsidiary of Daimler-Benz 

AG until the end of 1964. In July, the foundation stone is laid for a new 

automobile plant on Ettinger Strasse just outside the city. Motorcycle 

production is discontinued at the end of the year.  

1959 On August 20, the first DKW Junior is built at the new plant.  

1962 The Düsseldorf facilities are sold to Daimler-Benz AG in June. Vehicle 

production is concentrated in Ingolstadt.  

1964 In December, Volkswagenwerk AG responds to another proposal from 

Flick and acquires a majority share in Auto Union from Daimler-Benz AG. 

The Ingolstadt company has been a wholly owned subsidiary of VW since 

the end of 1966.  

1965 The first postwar Audi drives off the assembly line. Production of the 

DKW models is gradually discontinued. 

1968 Second phase of expansion of the plant facilities. Expansion of both 

factory and offices.  

1969 Start of construction of the Technical Development division on the site of 

the former Max Emanuel Fort in Ingolstadt. Under the guidance of 

Volkswagenwerk AG, Auto Union GmbH and NSU Motorenwerke AG are 

merged to create NSU Auto Union AG, with its headquarters in 

Neckarsulm.  

1972 The Audi 80 is launched – a bestseller made in Ingolstadt.  

1980 Production of the Audi quattro begins in Ingolstadt.  

1985 Auto Union GmbH is renamed as AUDI AG on January 1; its headquarters 

are relocated from Neckarsulm to Ingolstadt. From that point onwards, 

products and company bear the same name.  

1992 The Audi Customer Center is opened.  

1995 Construction of Logistics Center 1 begins in Ingolstadt.  
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1998 Inauguration of the new paint shop.  

1999 Inauguration of the Wind Tunnel Center.  

Opening of the Market and Customer building.  

2000 Inauguration of the new Audi Forum Ingolstadt (Customer Center, Audi 

museum mobile, independent cinema, gastronomy).  

2009 Centenary of the Audi brand.  

60th anniversary of the main site in Ingolstadt.  

2010 Inauguration of the Development and Test Center for Electric Drive 

Systems (Technical Development).  

Inauguration of the expanded Logistics Center. 

2011 Ten-millionth automobile of the Audi 80/Audi A4 series.  

2012 Commissioning of the Audi A3 body shop.  

Opening of SE Forum/Data Center (Technical Development).  

2013 Opening of the new plant in Münchsmünster near Audi’s Ingolstadt site: 

competence center for the production of structural body parts made of 

die-cast aluminum, hot- and cold-formed pressed parts, and suspension 

components.  

2014 Opening of Audi Neuburg: Audi driving experience and Competence Center 

Motorsport/Audi Sport.  

Production jubilee for 20 years of the Audi A4* at the Ingolstadt site: With 

more than six million cars sold, the Audi A4 is the most successful Audi-

model of all time.  

2015 Opening of the Light Assistance center in the Technical Development 

division.  

Opening of the Audi Academy in the center of Ingolstadt.  

Start of construction of a new paint shop.  

Start of production of the new Audi A4/Audi A4 Avant.  

First plug-in hybrid locomotive.  

IN-Campus: purchase of land for future technology center in the 

Ingolstadt region.  
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► Facts and figures  

AUDI AG  

Chairman of the Board of Management: Prof. Rupert Stadler  

Chairman of the Supervisory Board: Matthias Müller  

Employees (AUDI AG): 59,506 (as of December 31, 2015) 

Employees (Audi Group): 84,435 (as of December 31, 2015) 

Deliveries to customers (2015): 1,803,250 automobiles of the Audi brand  

Production (2015): 1,830,334 automobiles  

 (including Lamborghini and CKD)  

 

The Audi site in Ingolstadt  

Established: 1949  

Plant director: Fred Schulze  

Site area: 2,737,500 square meters (29.5 million sq. ft.)  

Employees: 43,192 (as of December 31, 2015)  

Models (2015)*:  Audi A3, Audi A3 Sportback, Audi A3 

Sportback e-tron, Audi A3 Sportback 

g-tron, Audi S3, Audi S3 Sportback, Audi RS 

3, Audi A4, Audi A4 Avant, Audi A4 Sedan, 

Audi S4, Audi S4 Avant, Audi A4 allroad 

quattro, Audi RS 4 Avant, Audi A5 

Sportback, Audi A5 Coupe, Audi S5 

Sportback, Audi S5 Coupe, 

Audi RS 5 Coupe, Audi Q2, Audi Q5, 

Audi SQ5  

Production (2015): 566,646 automobiles  



 

*The fuel consumption and CO2 emissions of all the models named above and available on the German 
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► Fuel consumption of the models named above  

Fuel consumption of the Audi A3:  

Combined fuel consumption in l/100 km: 8.3-3.7  

Combined CO2 emissions in g/km: 194-98  

Fuel consumption of the Audi A3 Sportback:  

Combined fuel consumption in l/100 km: 8.3-3.8  

Combined CO2 emissions in g/km: 194-99  

Fuel consumption of the Audi A3 Sportback e-tron:  

Combined fuel consumption in l/100 km: 1.7-1.5  

Combined electricity consumption in kWh/100 km: 12.4-11.4  

Combined CO2 emissions in g/km: 39-35  

Fuel consumption of the Audi A3 Sportback g-tron:  

Natural-gas consumption in kg/100 km: 3.6-3.3  

Combined fuel consumption in l/100 km: 5.5-5.1  

Combined CO2 emissions in g/km (CNG): 98-89  

Combined CO2 emissions in g/km (gasoline): 128-117  

Fuel consumption of the Audi S3:  

Combined fuel consumption in l/100 km: 7.2-6.9  

Combined CO2 emissions in g/km: 165-159  

Fuel consumption of the Audi S3 Sportback:  

Combined fuel consumption in l/100 km: 7.1-6.9  

Combined CO2 emissions in g/km: 164-159  

Fuel consumption of the Audi RS 3 Sportback:  

Combined fuel consumption in l/100 km: 8.3-8.1  

Combined CO2 emissions in g/km: 194-189  

Fuel consumption of the Audi A4:  

Combined fuel consumption in l/100 km: 7.1-3.7  

Combined CO2 emissions in g/km: 164-95  



 

*The fuel consumption and CO2 emissions of all the models named above and available on the German 
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Fuel consumption of the Audi A4 Avant:  

Combined fuel consumption in l/100 km: 6.4-3.8  

Combined CO2 emissions in g/km: 147-99  

Fuel consumption of the Audi A4 Sedan:  

Combined fuel consumption in l/100 km: 6.3-3.7  

Combined CO2 emissions in g/km: 144-95  

Fuel consumption of the Audi A4 allroad quattro:  

Combined fuel consumption in l/100 km: 7.1-5.4   

Combined CO2 emissions in g/km: 164-139  

Fuel consumption of the Audi A5:  

Combined fuel consumption in l/100 km: 10.7-4.2  

Combined CO2 emissions in g/km: 249-109  

Fuel consumption of the Audi A5 Sportback:  

Combined fuel consumption in l/100 km: 7.9-4.2  

Combined CO2 emissions in g/km: 184-109  

Fuel consumption of the Audi A5 Coupe:  

Combined fuel consumption in l/100 km: 10.5-4.2  

Combined CO2 emissions in g/km: 246-109  

Fuel consumption of the Audi Q5: 

Combined fuel consumption in l/100 km: 7.9-4.8  

Combined CO2 emissions in g/km: 181-126  

Fuel consumption of the Audi SQ5 3.0 TDI quattro:  

Combined fuel consumption in l/100 km: 6.7  

Combined CO2 emissions in g/km: 177  

 


