
 

 
 

 
 
  

 
“Pit stop” at the Audi museum mobile 
 
• Special exhibit “Pit stop – the art of motorsport” from  

September 23, 2015 to February 28, 2016 
• Photos and concrete art objects by Stephan Quenkert  
 
Ingolstadt, September 16, 2015 – The Audi museum mobile invites visitors from 
September 23, 2015 to February 28, 2016 to make a pit stop – and at the new 
special exhibit, one that is likely to last longer than during the typical car race. In 
“Pit stop – the art of motorsport,” artist Stephan Quenkert from Landshut 
presents his perspective on motor racing. Awaiting visitors are 22 concrete art 
objects and five automobiles from Audi Motorsport.  
 
Dynamics, teamwork, precision and the latest technology: Stephan Quenkert 
transfers all of these typical values from motorsport into his work. The Landshut 
artist creates objects that relate to existing pictures. In doing so, he reduces the 
forms and content, and concentrates the colors. For Quenkert, a car is not a car. It is 
at most a surface; sometimes it is just a line, or disappears altogether. These 
abstractions leave the viewer with the greatest possible scope for interpretation. 
This method has been used to create a series of three-dimensional wall sculptures 
based on photographs from Audi motor racing. Quenkert said of his work: “The 
abstraction of function and content is intentional. This creates mirror images that 
recall the photographs placed next to them, but by removing the original photo, no 
longer allow any references and that appear to link to ‘concrete art’ or to a ‘concrete 
art’ in the future.” 
 
In addition to works by Stephan Quenkert, original race cars are also part of the 
exhibit. These inspired the artist and are reflected in his pictures: As a result, 
motorsport fans can look forward to seeing an Auto Union Type D racing car (1939), 
the Le Mans Audi R8 (2001) and Audi R18 e-tron quattro (2012) racing cars, as well 
as an Audi A4 DTM (2011) and an Audi R8 LMS (2009). 
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The four rings of the Audi badge symbolize the brands Audi, DKW, Horch and Wanderer, which were 
combined to form Auto Union in 1932. Auto Union and NSU, which merged in 1969, both made many 
significant contributions towards the development of the car. AUDI AG was formed from Audi NSU Auto 
Union AG in 1985. Together with the two traditional companies Auto Union GmbH and NSU GmbH, Audi 
Tradition has nurtured the extensive, diverse history of Audi for many years and presented it to the public. 
The Audi museum mobile at the Audi Forum Ingolstadt is open daily from Monday to Sunday, from 9 a.m. 
to 6 p.m. The August Horch Museum in Zwickau is open from Tuesday to Sunday from 9.30 a.m. to 5 p.m. 
www.audi.de/tradition 
 
Audi Tradition supports the work of Audi Club International e.V. (ACI). Officially recognised by AUDI AG, 
this umbrella organisation represents all Audi brand clubs and the clubs of the predecessor brands of the 
present-day AUDI AG. Information at www.audi-club-international.de 
 
In 2014, the Audi Group delivered approximately 1,741,100 cars of the Audi brand to its customers. The 
company achieved revenue of €53.8 billion and an operating profit of €5.15 billion in 2014. Audi 
operates globally in more than 100 markets and has production facilities in Ingolstadt and Neckarsulm 
(Germany), Győr (Hungary), Brussels (Belgium), Bratislava (Slovakia), Martorell (Spain), Kaluga (Russia), 
Aurangabad (India), Changchun and Foshan (China) as well as Jakarta (Indonesia). The brand with the 
Four Rings will start producing cars in Curitiba (Brazil) this year and in San José Chiapa (Mexico) in 2016. 
Wholly owned subsidiaries of AUDI AG include quattro GmbH (Neckarsulm), Automobili Lamborghini 
S.p.A. (Sant’Agata Bolognese, Italy) and sports motorcycle manufacturer Ducati Motor Holding S.p.A. 
(Bologna, Italy). The company currently employs approximately 80,000 people worldwide, thereof 
around 58,000 in Germany. Total investment of about €24 billion is planned from 2015 to 2019 – 
primarily in new products and sustainable technologies. Audi is committed to its corporate responsibility 
and has anchored the principle of sustainability for its products and processes in its strategy. The long 
term goal is CO2 neutral mobility. 
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