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New Audi MediaCenter is now online 
 

 All Audi Communications channels at a glance 

 Toni Melfi, Head of Audi Communications: “Modern research platform 

for journalists, bloggers and online multipliers” 

 Easy to use on all end devices 

 

Ingolstadt, June 1, 2015 – Clearer, more informative, faster: Audi 

Communications is now offering journalists, bloggers and online multipliers a 

central research platform – the Audi MediaCenter. In future, media 

representatives will be able to use press releases, photos, videos and other 

content related to Audi for their editorial work without registration. The online 

portal at www.audi-mediacenter.com can be easily used on all modern end 

devices.  

 

By launching this new platform, Audi Communications is addressing needs in the 

fast life of media professionals. Journalists need increasingly quicker access to 

growing amounts of information. This is increasing the share of research conducted 

via mobile end devices. The Audi MediaCenter fulfills these requirements with clear 

user guidance and intelligent search and filter functions. Photos, videos and other 

content are linked to a press release, and they contain links to related topics. In 

addition, digital press kits offer information on larger theme packages. Audi 

Communications provides details of a contact partner should users have any 

questions.  

 

The Audi MediaCenter can be used on all modern end devices – from a desktop 

workstation to a tablet or smartphone. It offers more extensive options than ever, 

combining the previous press database, Audi MediaServices, with the online sites 

Audi Newsroom, Audi MediaTV and Audi MotorsportInfo. In addition, the web pages 

of Audi Communications on Facebook, Twitter, YouTube, Flickr and Scribd as well as 

the Audi Blog are integrated in the Audi MediaCenter. Interested persons can 

subscribe to RSS feed messages and newsletters as well. Embedded codes let users 

link to content from their own web pages, and share buttons let them share Audi 

news in social networks.  

 

– End – 
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In 2014, the Audi Group delivered approximately 1,741,100 cars of the Audi brand to its customers. The 
company achieved revenue of €53.8 billion and an operating profit of €5.15 billion in 2014. Audi 
operates globally in more than 100 markets and has production facilities in Ingolstadt and Neckarsulm 
(Germany), Győr (Hungary), Brussels (Belgium), Bratislava (Slovakia), Martorell (Spain), Kaluga (Russia), 
Aurangabad (India), Changchun and Foshan (China) as well as Jakarta (Indonesia). The brand with the 
Four Rings will start producing cars in Curitiba (Brazil) this year and in San José Chiapa (Mexico) in 2016. 
Wholly owned subsidiaries of AUDI AG include quattro GmbH (Neckarsulm), 
Automobili Lamborghini S.p.A. (Sant’Agata Bolognese, Italy) and sports motorcycle manufacturer 
Ducati Motor Holding S.p.A. (Bologna, Italy). The company currently employs approximately 
80,000 people worldwide, thereof around 58,000 in Germany. Total investment of about €24 billion is 
planned from 2015 to 2019 – primarily in new products and sustainable technologies. Audi is committed 
to its corporate responsibility and has anchored the principle of sustainability for its products and 
processes in its strategy. The long-term goal is CO2-neutral mobility. 

 


