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Football world stars in Audi Cup 2015 
 
Four matches with top-flight football clubs on four days – that’s the Audi Cup. 
Four big names in international football will be meeting at the Munich Allianz 
Arena in the event billed as ‘In close touch with the best’ on August 4 and 5: FC 
Bayern München, Real Madrid, AC Milan and Tottenham Hotspur. 
 
This year’s event marks the fourth edition of the tournament that celebrated its 
premiere in 2009 on the occasion of the festivities for the 100th anniversary of the 
Audi brand. Held at two-year intervals, the Audi Cup has since become established 
as one of the most important tournaments in preparation for the European football 
season. Real Madrid and Tottenham will be competing in Munich under the banner of 
the four rings for the first time whereas AC Milan has been a regular guest in the Audi 
Cup at the Allianz Arena. 
 
The time-tested format of the Audi Cup has remained unchanged. On Tuesday, 
August 4, the two semi-final meetings will be held. The losers of these matches will 
be playing for third place on Wednesday, August 5, before the winners meet in the 
final. The kickoff times on both days will be 18.15 and 20.45. As a result, the 
spectators at the Allianz Arena will be seeing all four clubs on both match days. The 
winners’ well-deserved reward: the 60 centimeter tall aluminum trophy designed by 
Audi.  
 
The matches will last 90 minutes. Drawn matches will be decided directly by a penalty 
shoot-out. For all football fans that were not able to obtain tickets, there will be 
extensive television coverage. The Audi Cup will be broadcast live in many countries. 
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Franz Beckenbauer invites clubs to Audi Cup 
 
He has traveled around the globe in his various roles on numerous occasions. 
This time, Franz Beckenbauer was on the road on his own behalf. As 
ambassador of the Audi Cup, the honorary president of FC Bayern München 
traveled to Milan, Madrid and Tottenham to invite the clubs to the tournament at 
the Allianz Arena.  
 
At Real Madrid, President Florentino Pérez welcomed the guest from Germany and 
presented him with his personal jersey of ‘The Vikings.’ Beckenbauer officially and 
personally invited the team to the Audi Cup. It will be Real Madrid’s first participation 
in the tournament to be held the first week of August.  
 
In the London area of Tottenham, Beckenbauer initially visited the training grounds of 
the ‘Spurs’ together with Club Chairman Daniel Levy and was visibly impressed by 
the possibilities available to the first team and academy players. A meeting with the 
two Tottenham legends and club ambassadors during which a lot of stories were 
swapped was a special highlight of his visit to the UK. For Tottenham, the 
participation in the Audi Cup marks a premiere as well.  
 
On his trip to Italy, Franz Beckenbauer met up with Audi Cup veterans. AC Milan has 
been on the pitch in all three of the previous tournaments, but is still waiting to score 
its first semi-final win. Together with Club President Adriano Galliani, Beckenbauer 
took a tour of the tradition-steeped club’s museum. 
 
To invite the hosts, the prominent ambassador traveled the shortest distance, as the 
location of FC Bayern and its Chairman of the Board Karl-Heinz Rummenigge on 
Säbener Strasse in Munich is just a stone’s throw away. Beckenbauer used the 
opportunity for small talk with the employees and a lively conversation with Bayern 
Star David Alaba. 
 
“It was highly interesting to take a look at the training conditions of the clubs. And the 
conversations with the club officials were very pleasant and inspiring,” says Franz 
Beckenbauer. He will be seeing them and the teams again on August 4 and 5 – at the 
Audi Cup at the Munich Allianz Arena. 
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Europe’s elite 
 
The fourth edition of the Audi Cup features the highest-caliber participation to 
date. For the first time, teams from the four continental top leagues in Germany, 
Spain, England and Italy will be meeting on the pitch. An brief introduction of 
the participants. 
 
FC Bayern München 
The traditional host of the Audi Cup is the undisputed number one of the German 
football landscape. In their 50 years of Bundesliga membership, the ‘Bavarians’ have 
clinched one in two titles on average, making them the record champion with aplomb. 
The best season was achieved in 2012/2013 when FCB celebrated the ‘treble’ 
consisting of the Bundesliga title, Cup and Champions League wins. Since 
2013/2014, the Spaniard Pep Guardiola has been head coach of the star players 
around Arjen Robben, Franck Ribéry and Thomas Müller. 
 
Founded: 1900 
National Championship titles: 25 
National Cup wins: 17 
European Cup titles: 7 
Audi partner since: 2002 
Participations in Audi Cup: 3 (2 titles) 
 
Real Madrid 
‘The Vikings,’ with ten titles in the Champions League and its predecessor 
competition, the European Champion Club’s Cup, to their credit, are the most 
successful football club in Europe. At regular intervals, the squad from the Spanish 
capital close deals for record transfers including world star Cristiano Ronaldo, among 
others. In the top ten of the most expensive football transfers, Real Madrid, alone, 
appears five times. The club finished the 2014/2015 season without a title win – 
ending the tenure of head coach Carlo Ancelotti. At the Audi Cup, the new head 
coach Rafael Benítez will be sitting on the bench. 
 
Founded: 1902 
National Championship titles: 32 
National Cup wins: 19 
European Cup titles: 12 
Audi partner since: 2003 
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AC Milan 
As a long-standing Audi partner, AC Milan is the only club besides FC Bayern to have 
participated in each Audi Cup. ‘Milan’ celebrated their greatest triumphs in the late 
1980s and early 1990s with world stars such as Ruud Gullit, Marco van Basten and 
Frank Rijkaard. Following tenth place in the past Serie A season, the worst spot in 17 
years, head coach Filippo Inzaghi – who used to be an active AC player himself for 
twelve years – was replaced by the Serb Siniša Mihajlović. 
 
Founded: 1899 
National Championship titles: 18 
National Cup wins: 5 
European Cup titles: 9 
Audi partner since: 2007 
Participations in Audi Cup: 3 
 
Tottenham Hotspur 
Tottenham Hotspur has evolved into a top-flight club in the English Premier League. 
Six times in succession, the club from the London area of Tottenham took spots in the 
top six. Jürgen Klinsmann’s era with the ‘Spurs’ has left a lasting impression. Initially 
ridiculed as a ‘diver,’ he took everyone’s heart by storm and in 1995 was even voted 
England’s Footballer of the Year. At the Audi Cup 2015, the German fans can look 
forward to seeing Kevin Wimmer, who switched from 1. FC Köln to White Hart Lane 
this summer. 
 
Founded: 1882 
National Championship titles: 2 
National Cup wins: 12 
European Cup titles: 3 
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Audi Cup time journey 
 
Each of the previous editions of the Audi Cup wrote its own stories. A brief 
review of 2009, 2011 and 2013. 
 
2009: Müller’s breakthrough in the Audi Cup’s debut 
The premiere of the Audi Cup was marked by Thomas Müller. The then 19-year-old 
had signed his first agreement as a pro with ‘Bayern’ at the beginning of the year. 
Head coach Louis van Gaal, who had been signed effective the 2009/2010 season, 
put Müller into the line-up against AC Milan in the Audi Cup semi-final right from the 
beginning – a good decision for football Germany. Müller contributed two goals to the 
4-1 success, which laid the foundation for an impressive career. But not only Müller 
ensured that the first Audi Cup became a resounding success. More than 130,000 
spectators flocked to the Allianz Arena on both days. Especially the fans of the 
Argentine club CA Boca Juniors made for a great atmosphere. In the final of ‘Bayern’ 
vs. the English Champion Manchester United, Daniel van Buyten converted the 
crucial penalty kick following a goalless draw after normal time.  
 
Results 
Semi-final 
Manchester United – CA Boca Juniors 2-1 
FC Bayern München – AC Milan 4-1 
Match for 3rd place 
CA Boca Juniors – AC Milan 1-1, 4-3 in penalty shootout 
Final 
FC Bayern München – Manchester United 0-0, 7-6 in penalty shootout 
 
2011: Thiago’s magic brings Barça ivictory 
Similar to Thomas Müller in 2009, it was another youngster who caught the special 
attention of the crowd at the Audi Cup in 2011. The first goal of the tournament was 
scored by a certain Thiago Alcántara, a 20-year-old youngster in the ranks of FC 
Barcelona. It was not to remain his only goal. In the final against title defender Bayern 
München, Thiago shot his club, coached by Pep Guardiola, to the title win on his own 
by scoring a brace. Two years later, both Guardiola and Thiago were signed by 
‘Bayern.’ In a 2013 interview, the then Chairman of Bayern’s Supervisory Board Uli 
Hoeneß revealed that he had established initial contact with his future head coach 
during the Audi Cup 2011. With about six million viewers for each match, ZDF in 
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Germany recorded the highest TV rating of the day for both the broadcast of the 
semi-final between Bayern and Milan and the final. Internationally, the Audi Cup was 
broadcast on television in over 200 countries.  
  
Results 
Semi-final 
FC Barcelona – SC Internacional 2-2, 4-2 in penalty shootout 
FC Bayern München – AC Milan 1-1, 5-3 in penalty shootout 
Match for 3rd place 
SC Internacional – AC Milan 2-2, 2-0 in penalty shootout 
Final 
FC Barcelona – FC Bayern München 2-0 
 
2013: Pep’s first title as Bayern coach 
14 titles in four years – with the recommendation of being the most successful coach 
in the club history of FC Barcelona, Pep Guardiola had switched to ‘Bayern.’ And 
there he continued where he’d left off: he collected titles. With a 2-0 against FC São 
Paulo (goals: Mitchell Weiser, Mario Mandžukić) in the semi-final and a 2-1 against 
Manchester City (goals: Thomas Müller, Mandžukić) in the final, the new head coach 
managed a perfect start and FC Bayern, as the first club to do so, achieved their 
second title win in the Audi Cup. However, the tournament’s highlight was provided by 
the first semi-final between the ‘Citizens’ and AC Milan. In the match with the largest 
number of goals scored in Audi Cup history, the English club was leading 5-0 after 
only 36 minutes. Even before the first half was over, Milan raised their score to 3-5. 
The third edition of the Audi Cup was broadcast in more than 200 countries around 
the world. In Germany, live coverage was aired by RTL and n-tv. 
 
Results 
Semi-final 
Manchester City – AC Milan 5-3 
FC Bayern München – FC São Paulo 2-0 
Match for 3rd place 
AC Milan – FC São Paulo 1-0 
Finale 
FC Bayern München – Manchester City 2-1 
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Man of the Match – determined by the new Audi Player 
Index 
 
Objectivity instead of subjectivity – the ‘Man of the Match’ of the Audi Cup 2015 
will be determined with assistance by a computer. 
 
Normally, the determination of the best player of a match or an entire tournament is 
up to an independent jury consisting of journalists and experts. This method was also 
used to identify and select the so-called ‘most valuable players’ in the previous 
editions of the Audi Cup. Now, in the Audi Cup 2015, a data-based electronic system 
will determine the award of the trophy for the first time.  
 
For the tournament, a unique evaluation and ranking procedure has been developed: 
the Audi Player Index. Nearly all match activities of a player, such as sprints, shots to 
goal, crosses, duels and ball possession phases are captured and transferred into a 
specific performance indicator using a differentiated and Audi-specific evaluation 
classification.  
 
The acquisition of 91 different parameters and up to 2,000 relevant actions per match 
is performed on-site at the stadium with assistance by the data services provider Opta 
(data services provider of the DFL and many clubs) as well as in mainly computer-
aided form by moving image analysis at the Opta office. The sophisticated evaluation 
classification was tested, analyzed and subjected to continuous further development 
in advance at matches of FC Bayern München. 
 
The ‘Man of the Match’ is determined in each match and honored with a dedicated 
trophy after the final whistle.  
 
History of the most valuable players in the Audi Cup 
2009: Wayne Rooney, Thomas Müller, Michael Rensing, Gennaro Gattuso 
2011: Toni Kroos, Thiago Alcántara (2 x), Andrés D’Alessandro 
2013: Edin Džeko, Arjen Robben, Marco Amelia, Thomas Müller 
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Audi Cup digital 
 
Audi offers a wealth of options for fans and members of the media to obtain 
online and mobile information about the action in the Audi Cup at the Allianz 
Arena. 
 
Info, smart and handy 
The new Audi Football App provides fans with mobile access to exclusive content and 
information on their smartphones starting August 3, 2015. The news area features 
stories focused on the tournament and Audi’s commitment in football. The app makes 
it possible to watch matches from four different camera perspectives. Users slip into a 
camera person’s role and personally select their perspectives. Missed a scene? 
Instant replay allows moves to be closely watched again. In addition, the app provides 
information about arrival and departure schedules, plus current occupancy levels of 
parking garages. The Audi Football App will be available free of charge for Android 
and iOS starting on August 3. 
 
Media for everyone 
Neater, newsier, faster: With the new Audi MediaCenter, Audi Communication has 
been offering journalists, bloggers and online multipliers a central research platform 
since the beginning of June. Press releases, photos, videos and other content 
centered on Audi can be accessed not only by members of the media but by 
everyone without registration. At www.audi-mediacenter.com, full information and 
details about the Audi Cup can be obtained in a related press kit by just a few clicks.  
 
Up to date with Twitter 
Everything about Audi’s sports commitments, obviously including the Audi Cup 2015 
– the Audi Sportnews (@Audi_Sportnews) Twitter channel keeps fans and media up 
to speed at all times. During the tournament, subscribers are supplied with live 
updates of the events at the Allianz Arena. 
 
Up to date on Facebook 
Information about the tournament and Audi’s commitment in football is available at 
www.facebook.com/Audi.Football. 
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Digital advertising during Audi Cup 
 
Digital stadium boards that display various virtual advertising messages, 
adapted to different markets and tailored to different target groups – that’s 
Digital Overlay. The technology opens up all-new possibilities in marketing and 
for addressing target groups in different markets. It will be used live and 
dynamically implemented in four markets during the Audi Cup for the first time.  
 
In terms of marketing, companies like automobile manufacturer Audi are faced with 
the major challenge of meeting the demands of their numerous markets that have 
various preferences and interests. In China, for instance, the A6L is the most popular 
Audi model, but in the United States, it is the Audi Q5. Naturally, the markets are 
served through different campaigns or advertising. But what if a possibility existed to 
serve all markets with different promotional messages at the same time? 
 
This possibility is now ready to be put into action. The new technology is called Digital 
Overlay – a virtual overlay of digital and thus dynamic advertising media such as 
perimeter boards in football stadiums. The brand that uses the boards for advertising 
can tailor its content to the markets as desired and exclude markets that are not 
relevant. These can be marketed to other interested companies.  
 
FC Bayern has been testing this project for several years in close coordination with 
the DFL (German Football League). As part of the Innovation Day of the DFL in May, 
findings from various providers were presented. The results help provide Digital 
Overlay with the required approvals in the near future so that the technology could be 
brought to market.  
 
The challenges posed to the new system are significant. The cameras which are 
supposed to recognize the boards as advertising areas and then provide the signal 
for the overlay have to operate smoothly in different weather conditions such as rain 
and in the presence of external factors like clusters of players that obscure the board.  
 
After initial tests at various Bundesliga matches of FC Bayern, the next milestone will 
follow now at the Audi Cup 2015. Together with AIM, the organizers will be 
broadcasting different messages to four core markets (United Kingdom, Italy, China 
and the United Arab Emirates) during the matches and deliver virtual overlays for 
tailored communication on the boards that way. 
 


