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Save the date: the online world premiere of the 
Audi skysphere concept 
 
• Electric roadster showcases vision of the future of progressive luxury 

• New interactive space in the interior: vehicle becomes experience device 

• Digital presentation at “Celebration of Progress” on August 10 

 

Ingolstadt, August 5, 2021 – Audi is unveiling its skysphere concept, the first member of a 

new family of three concept cars that the brand with the four rings is using to showcase its 

vision for the future of progressive luxury. The electric-powered, convertible roadster reveals 

what the future holds for Audi design. The interior becomes an interactive space, the vehicle 

an experience device – embedded into a digital ecosystem. The world premiere will be taking 

place on August 10, 2021, as part of a digital event. 

 

Audi will be presenting the skysphere concept virtually at the “Celebration of Progress” on 

August 10, starting at 7 p.m. CEST. During the online broadcast, Hildegard Wortmann, Member 

of the Board of Management for Sales and Marketing at AUDI AG, will provide a look at how Audi 

is driving the brand’s transformation and shaping the world of premium mobility. Head of Audi 

Brand Henrik Wenders will explain the focus on the interior concept and the holistic digital 

ecosystem for a new onboard vehicle experience. Audi is calling this newly designed vehicle 

interior that surrounds the passengers the “sphere.” Audi designer Gael Buzyn will offer insights 

into the design process and explain the details of the Audi skysphere concept at the world 

premiere from the company’s recently opened design studio in Malibu.  

 

Note for journalists: 

The world premiere will be broadcast for members of the press via Audi MediaTV. You will also 

find extensive press material there and in the Audi MediaCenter after the world premiere. 

 

In addition, the “Celebration of Progress” will broadcast on the following channels: 

• progress.audi (German, English, Spanish, French) 

• The Audi (English), Audi Germany (German), Audi France (French), and Audi Spain 

(Spanish) YouTube channels 

• The AUDI AG LinkedIn page (English) 

• Audi China channels (Chinese) 
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The Audi Group, with its brands Audi, Ducati and Lamborghini, is one of the most successful manufacturers 
of automobiles and motorcycles in the premium segment. It is present in more than 100 markets worldwide 
and produces at 19 locations in 12 countries. 100 percent subsidiaries of AUDI AG include Audi Sport GmbH 
(Neckarsulm, Germany), Automobili Lamborghini S.p.A. (Sant’Agata Bolognese, Italy), and Ducati Motor 
Holding S.p.A. (Bologna/Italy). 

In 2020, the Audi Group delivered to customers about 1.693 million automobiles of the Audi brand, 7,430 
sports cars of the Lamborghini brand and 48,042 motorcycles of the Ducati brand. In the 2020 fiscal year, 
AUDI AG achieved total revenue of €50.0 billion and an operating profit before special items of €2.7 billion. 
At present, 87,000 people work for the company all over the world, 60,000 of them in Germany. With new 
models, innovative mobility offerings and other attractive services, Audi is becoming a provider of 
sustainable, individual premium mobility. 
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