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Audi is becoming a “Dementia Partner” 
 
 Cooperation with Deutsche Alzheimer Gesellschaft e.V. 

 Automotive company supports employees in caregiving situations 

 

Ingolstadt/Neckarsulm, November 25, 2020 – Caring for loved ones with dementia is a 

matter of the heart for many people. At the same time, it is without doubt an enormous 

strain for them – especially for those who are also employed. Audi supports its employees 

in this challenging situation and is cooperating in this area with the Deutsche Alzheimer 

Gesellschaft e.V. (German Alzheimer’s Association). The company is the first car 

manufacturer in Germany to join in the “Dementia Partners” initiative.  

 

“We want to raise awareness of dementia,” said Ute Röding, Head of Corporate Citizenship 

at AUDI AG. “Our aim is to initiate an open dialogue about dementia and the care of loved 

ones and to remove any possible psychological barriers. As a company, we want to provide 

support to employees in a caregiving situation in their efforts to balance work and 

caregiving.” As Sabine Jansen, Executive Director of the German Alzheimer’s Association, 

emphasizes: “Dementia Partners help share knowledge about dementia and foster an 

understanding for people with dementia and their families. We are pleased that Audi is 

becoming a part of this worldwide movement and in so doing is sending a clear signal of its 

social commitment.”  

 

Individual Audi employees can also become a Dementia Partner. This involves training in which 

they learn about the disease and how to deal with people living with dementia. In addition, 

Audi offers its employees regular lectures on “Career and caregiving” that revolve around the 

issue of dementia. The company first invited its employees and the public to a series of events 

relating to dementia in autumn 2019. These events included a dementia activity course where 

participants could gain an understanding for the situation of a dementia patient at demo 

stations and in various exercises. A caregiving dialogue and caregiving consultation are also 

offered at Audi: Counselors are available here to help affected Audi employees with their 

individual questions. The company conducts these programs in cooperation with Audi BKK and 

the social company famPLUS GmbH, which operates throughout Germany.  

 

More about the Dementia Partners initiative 

Under the motto “Dementia needs you,” the Dementia Partners initiative has been committed 

since 2016 to removing psychological barriers and reducing uncertainty when dealing with 

people with dementia. The German Alzheimer’s Association (DAlzG) is the sponsor of the 

initiative. The DAlzG is a self-help organization that is committed throughout Germany to 

improving the situation of people with dementia and their families. The Dementia Partners  
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initiative is supported by the German Federal Ministry of Health and the German Federal 

Ministry for Family Affairs, Senior Citizens, Women and Youth. More about the initiative at 

www.demenz-partner.de.  

 

 

Corporate Communications 

Daniela Henger 

Spokeswoman for Human Resources 

Phone: +49 841 89-44491 

E-mail: daniela.henger@audi.de  

www.audi-mediacenter.com/de 

 

 
 

 
 
 

The Audi Group, with its brands Audi, Ducati and Lamborghini, is one of the most successful manufacturers 
of automobiles and motorcycles in the premium segment. It is present in more than 100 markets 
worldwide and produces at 17 locations in 11 countries. 100 percent subsidiaries of AUDI AG include Audi 
Sport GmbH (Neckarsulm, Germany), Automobili Lamborghini S.p.A. (Sant’Agata Bolognese, Italy), and 
Ducati Motor Holding S.p.A. (Bologna, Italy).  
 
In 2019, the Audi Group delivered to customers about 1.845 million automobiles of the Audi brand, 8,205 
sports cars of the Lamborghini brand and 53,183 motorcycles of the Ducati brand. In the 2019 fiscal year, 
AUDI AG achieved total revenue of €55.7 billion and an operating profit of €4.5 billion. At present, 87,000 
people work for the company all over the world, 60,000 of them in Germany. With new models, innovative 
mobility offerings and other attractive services, Audi is becoming a provider of sustainable, individual 
premium mobility.  

 

http://www.demenz-partner.de/
mailto:daniela.henger@audi.de
http://www.audi-mediacenter.com/de
https://www.instagram.com/audiofficial/
https://www.facebook.com/audiofficial
https://twitter.com/audiofficial?lang=de
https://www.youtube.com/channel/UCO5ujNeWRIwP4DbCZqZWcLw
https://de.linkedin.com/company/audi-ag

