
 

*The collective fuel consumption of all models named above and available on the German 
market can be found in the list provided at the end of this MediaInfo.  
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Awards for Audi in March 2014 
 

Ingolstadt, April 4, 2014  

 

Victor 2014: Audi is the “IT brand of the year”  

Audi receives “Victor 2014” IT award. Computer magazines PC Magazin, PCgo and 

Business&IT have honored Audi as “Brand of the Year.” The jury based its decision on 

the car’s connectivity, which Audi works continuously to advance. (March 27, 2014) 

 

Audi A5 Sportback* is “Classic Car of the Future” 

Motor Klassik magazine honored the Audi A5 Sportback with the “Classic Car of the 

Future” title as part of its “Motor Klassik Awards 2014.” The 1986 Audi 

Sport quattro E2 also won second place in the “Race Car of the Year” category. The 

1984 Audi Sport quattro took third place in the category “Classics from 1980-

1991.” (March 25, 2014) 

 

Top score in U.S. crash test for Audi A3 Sedan* 

The Insurance Institute for Highway Safety (IIHS) rated the Audi A3 Sedan* as its 

Top Safety Pick+. The new model is thus also one of the safest automobiles on the 

market in the United States. (March 25, 2014) 

 

Victory for the Audi A3* in the Marcus vote by ÖAMTC 

The Audi A3 Sportback* and the Audi A3 Sedan garnered the most votes in the compact 

class category in the Marcus survey presented by Austrian automotive club ÖAMTC. In 

the past year, 47,169 club members voted for their favorite cars. There was a total of 

58 cars in seven categories to choose from. (March 14, 2014) 

 

Ducati wins “Motorcycle of the Year”  

Five prizes in the “Motorcycle of the Year 2014” go to Ducati: The Ducati Multistrada* 

and Ducati Diavel* each received “Motorcycle of the Year” honors and thus took first 

place in their categories. In the “Sportbike” category, the Ducati Panigale 1199* and 

899* took second and third place. In the “Enduros/Supermotos” category, the 

Ducati Hypermotard* finished third. (March 18, 2014) 
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Success for Audi in the “Best Value in America Award”  

Audi celebrated success in the “Best Value in America Award,” a prize bestowed by 

the American data and analysis company Vincentric. The Audi A7*, Audi TT*, 

Audi R8* and Audi Q5* each won in their classes. In addition, Audi received the “Best 

Value Luxury Brand” title. (March 25, 2014) 

 

Audi Q5 is the “Best Luxury Compact SUV” in the United States 

U.S. News & World Report has named the Audi Q5 the “Best Luxury Compact SUV.” 

The jury praised the car for being especially suited to families. (March 11, 2014) 

 

– End – 

 

 

Fuel consumption of the models named above: 

 

Audi A3: 
Combined fuel consumption in l/100 km: 7.1 - 3.2 (33.1 - 73.5 US mpg);  
Combined CO2 emissions in g/km: 165 - 85 (265.5 - 136.8 g/mile) 

 

Audi A3 Sportback: 

Combined fuel consumption in l/100 km: 7 - 3.3 (33.6 - 71.3 US mpg);  
Combined CO2 emissions in g/km: 162 - 88 (260.7 - 141.6 g/mile) 

 

Audi A3 Sedan: 

Combined fuel consumption in l/100 km: 7 - 3.8 (33.6 - 61.9 US mpg);  
Combined CO2 emissions in g/km: 162 - 99 (260.7 - 159.3 g/mile) 

 

Audi A5 Sportback: 

Combined fuel consumption in l/100 km: 8.1 - 4.2 (29.0 – 56.0 US mpg);  
Combined CO2 emissions in g/km: 190 - 109 (305.8 - 175.4 g/mile) 

 

Audi A7: 

Combined fuel consumption in l/100 km: 9.8 - 5.1 (24.0 - 46.1 US mpg);  
Combined CO2 emissions in g/km: 229 - 135 (368.5 - 217.3 g/mile) 

 

Audi R8 

Combined fuel consumption in l/100 km: 14.9 - 12.4 (15.8 – 19.0 US mpg); 
Combined CO2 emissions in g/km: 349 - 289 (561.7 - 465.1 g/mile) 

 

Audi TT 

Combined fuel consumption in l/100 km: 9.1 - 5.3 (25.8 - 44.4 US mpg);  
Combined CO2 emissions in g/km: 212 - 139 (341.2 - 223.7 g/mile) 
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Audi Q5: 
Combined fuel consumption in l/100 km: 8.5 - 5.3 (27.7 - 44.4 US mpg);  
Combined CO2 emissions in g/km: 199 - 139 (320.3 - 223.7 g/mile) 

 

Ducati Hypermotard:  
Combined fuel consumption in l/100 km: 5.6 (42.0 US mpg);  
Combined CO2 emissions in g/km: 132 (212.4 g/mile) 
 
Ducati Multistrada:  
Combined fuel consumption in l/100 km: 6.1 (38.6 US mpg);  
Combined CO2 emissions in g/km: 145 (233.4 g/mile) 

 

Ducati Diavel: 
Combined fuel consumption in l/100 km: 7.1 (33.1 US mpg);  
Combined CO2 emissions in g/km: 169 (272 g/mile) 

 

Ducati Panigale 899: 
Combined fuel consumption in l/100 km: 5.9 (39.9 US mpg);  
Combined CO2 emissions in g/km: 140 (225.3 g/mile) 

 

Ducati Panigale 1199:  
Combined fuel consumption in l/100 km: 8 (29.4 US mpg);  
Combined CO2 emissions in g/km: 190 (305.8 g/mile) 

 

 

 

 

 
 
 
 
 
 
 
 
 
 
 
 
 
The Audi Group delivered approximately 1,575,500 cars of the Audi brand to customers in 2013. In 
2013, the company reported revenue of €49.9 billion and an operating profit of €5.03 billion. The 
company operates globally in more than 100 markets and has production facilities in Ingolstadt and 
Neckarsulm (Germany), Győr (Hungary), Brussels (Belgium), Bratislava (Slovakia), Martorell (Spain), 
Kaluga (Russia), Aurangabad (India), Changchun (China) and Jakarta (Indonesia). Since the end of 2013, 
the brand with the Four Rings has also been producing cars in Foshan (China). In 2015, Audi will start 
production in São José dos Pinhais (Brazil), followed by San José Chiapa (Mexico) in 2016. Wholly owned 
subsidiaries of AUDI AG include quattro GmbH (Neckarsulm), Automobili Lamborghini S.p.A. (Sant’Agata 
Bolognese, Italy) and Ducati Motor Holding S.p.A. (Bologna, Italy), the sports motorcycle manufacturer. 
The company currently employs more than 73,500 people worldwide, of which more than 52,500 in 
Germany. Total investment of around €22 billion is planned from 2014 to 2018 – primarily in new 
products and sustainable technologies. Audi is committed to its corporate responsibility and has 
anchored the principle of sustainability for its products and processes in its strategy. The long-term goal 
is CO2-neutral mobility. 


