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Audi increases deliveries in June to around 166,700 
premium automobiles 
 

 Largest single market China up 22.2 percent 
 Around 906,200 cars delivered since January, down 4.5 percent 
 Martin Sander, Vice President Sales Europe: “Expect to see further boost in 

deliveries in the second half of the year due to our model initiative” 
 
Ingolstadt, July 11, 2019 – Audi delivered around 166,700 premium automobiles worldwide 
in June, 1.7 percent more than in the same period last year. In particular, the largest single 
market China (+22.2%) contributed to global growth, closing June with a new record-
breaking figure. Across all markets, demand was particularly strong last month for the 
brand’s premium flagship, the Audi A8, with deliveries up 53.2 percent. Worldwide growth 
with the Audi Q2 (+46.2%), Audi Q5 (+32.1%) or the new Audi Q3 in Europe (+51.0%) 
attests to the sustained popularity of the SUV range. Since January the brand with the four 
rings delivered around 906,200 cars (-4.5%) to customers. 
 

“The first half of the year was still dominated by numerous challenges such as model 
changeovers with volume models and the delayed effects of the WLTP switchover,” says Martin 
Sander, who had been operational head of the Sales and Marketing division in the first half of 
the year. On July 1, he became Vice President of the new Sales Europe division, which also 
includes Germany for the first time alongside the European export markets. “The good June 
results make us optimistic for the second half of the year. We expect a boost in deliveries as our 
model initiative increasingly gains traction, including with the new Audi Q3 Sportback, the 
redesigned Q7 and A4 models, or the plug-in hybrid models. At the same time, we are 
intensively preparing for the switchover to the WLTP 2nd Act test procedure,” says Sander. 

 
In China, the number of deliveries rose in June to 58,877 vehicles, equivalent to an increase of 
22.2 percent. The Audi A4 L (+11.7%) or the Audi Q5 L (+64.8%) were among the highly popular 
models. The long version of the Audi Q2, the city SUV developed specifically for China, proved 
highly successful with 3,806 units sold. Since the start of the year, the brand with the four rings 
delivered 312,502 cars to customers in the Middle Kingdom, an increase of 1.9 percent. As such, 
the company also closed the first half of the year with a new record-breaking figure. 
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In the United States, Audi virtually managed to replicate in June the record-breaking figure from 
last year. In what remains a weak overall market and despite the model changeover with the 
Audi Q3 volume model, which will not be in dealerships until the second half of the year, the 
company delivered 19,409 units. This represents a slight drop of 0.3 percent year-on-year. The 
full availability of the portfolio of full-size models since the start of the year provided a positive 
boost: The A6, A7, Q7, Q8 and A8 saw strong growth compared with the same period last year 
(+47.7%). Demand for the Audi Q5, which remains the most popular Audi model in the United 
States, rose 42.7 percent in June alone. In the first half of the year, the company delivered in 
total 101,440 cars (-6.0%) to customers. The North America region closed the first six months 
with deliveries down 8.6 percent to around 123,350 units. In June the number of deliveries in 
the region was around 23,200 (-5.5%).  
 
In Europe, Audi delivered around 76,050 premium automobiles (-3.4%) to customers in June. 
Since the start of the year, cumulative deliveries total around 419,450, a decrease of 
4.5 percent. The first half of the year proved positive in France (+5.4%), Denmark (+23.3%) and 
Norway (+13.7%). Germany closed the first half of the year with 152,431 vehicles sold (-3.0%). 
In June the domestic market proved weaker due to the imminent model changeovers, including 
with the most popular model, the Audi A4, and an overall cautious market environment. The 
number of deliveries totaled 25,318, a decrease of 8.3 percent year-on-year. The Audi Q3 
(+60.8%) and the Audi A6 (+11.4%) proved highly popular in the German market in June. 
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Deliveries 
AUDI AG 

In June Cumulative   

 2019 2018 Change 
from 
2018 

2019 2018 Change 
from 
2018 

World 166,700 164,003 +1.7% 906,200 949,233 -4.5% 

Europe 76,050 78,751 -3.4% 419,450 439,396 -4.5% 

- Germany 25,318 27,603 -8.3% 152,431 157,091 -3.0% 

- UK 14,240 14,502 -1.8% 81,196 89,232 -9.0% 

- France 6,962 5,837 +19.3% 30,141 28,607 +5.4% 

- Italy 6,563 6,765 -3.0% 34,944 35,523 -1.6% 

- Spain 4,712 5,662 -16.8% 28,842 31,504 -8.4% 

USA 19,409 19,471 -0.3% 101,440 107,942 -6.0% 

Mexico 1,060 1,188 -10.8% 5,966 6,943 -14.1% 

Brazil 638 878 -27.3% 3,532 4,351 -18.8% 
Chinese mainland 
+ Hong Kong 58,877 48,177 +22.2% 312,502 306,590 +1.9% 
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The Audi Group, with its brands Audi, Ducati and Lamborghini, is one of the most successful manufacturers 
of automobiles and motorcycles in the premium segment. It is present in more than 100 markets worldwide 
and produces at 18 locations in 13 countries. 100 percent subsidiaries of AUDI AG include Audi Sport GmbH 
(Neckarsulm), Automobili Lamborghini S.p.A. (Sant’Agata Bolognese, Italy) and Ducati Motor Holding S.p.A. 
(Bologna, Italy).  

In 2018, the Audi Group delivered to customers about 1.812 million automobiles of the Audi brand, 5,750 
sports cars of the Lamborghini brand and 53,004 motorcycles of the Ducati brand. In the 2018 fiscal year, 
AUDI AG achieved total revenue of €59.2 billion and an operating profit before special items of €4.7 billion. 
At present, approximately 90,000 people work for the company all over the world, more than 60,000 of 
them in Germany. Audi focuses on sustainable products and technologies for the future of mobility.  

 

 


