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New structure of Audi Communications 
 

 Reorganization as of June 1: Three women and five men head up departments 
 Service for media: All contacts at a glance  

 
Ingolstadt, June 3, 2019 – AUDI AG has reorganized its Communications unit. Journalists can 
find a continuously updated list of all contacts, their subject areas and contact details at 
www.audi-mediacenter.com. With the going live of the new structure as of June 1, media 
professionals are able to see all communications departments and their heads at a glance. 
 
From technology to motorsports: Jörg Lindberg is now responsible for product communication. 
Antje Maas has been in charge of corporate communications since May. Jürgen De Graeve, her 
predecessor, is leaving Audi at the end of July as part of a retirement scheme after more than 
two decades in Communications. Dirk Arnold, Head of Audi Communications, said: “Jürgen 
De Graeve’s departure marks the retirement of a true stalwart. He is hugely respected by media 
representatives and in-house colleagues alike. We are immensely grateful for all he has done, 
and we wish him all the best for the future.” 
 
Two departments – one new and another reorganized – went live on June 1: Richard Tigges heads 
up Reputation Management and Strategic Communications, while Peter Oberndorfer is in charge 
of “Editorial/Events” communications, which unites TV and Online Communications, events, 
photo services and the editorial office. Brigitte Urban has been responsible for Culture and 
Trends since March. Her successor in Neckarsulm, Ulla Wiesentheit, who also started in March, 
combines her role with speaking on site issues as head of the Audi Forum Neckarsulm. Stephan 
Öri remains in charge of the Audi Forum Ingolstadt, and Julio Schuback continues as head of 
Employee Communications. 
 
Direct link to all press contacts of Audi Communications: 
https://www.audi-mediacenter.com/en/press-contacts 
 
 
 

 

The Audi Group, with its brands Audi, Ducati and Lamborghini, is one of the most successful manufacturers 
of automobiles and motorcycles in the premium segment. It is present in more than 100 markets worldwide 
and produces at 18 locations in 13 countries. 100 percent subsidiaries of AUDI AG include Audi Sport GmbH 
(Neckarsulm), Automobili Lamborghini S.p.A. (Sant’Agata Bolognese, Italy) and Ducati Motor Holding S.p.A. 
(Bologna, Italy).  
 
In 2018, the Audi Group delivered to customers about 1.812 million automobiles of the Audi brand, 5,750 
sports cars of the Lamborghini brand and 53,004 motorcycles of the Ducati brand. In the 2018 fiscal year, 
AUDI AG achieved total revenue of €59.2 billion and an operating profit before special items of €4.7 billion. 
At present, approximately 90,000 people work for the company all over the world, more than 60,000 of 
them in Germany. Audi focuses on sustainable products and technologies for the future of mobility.  
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