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Extensive Premium Mobility Offer for Europe: Audi
relies on Multi-Channel Strategy




Audi CEO Bram Schot: “Audi on demand as an umbrella brand for all mobility
solutions from short-term-rent to long-term vehicle use”
Increased integration of the own trade organization
New cooperation planned for expansion of the mobility service

Ingolstadt, May 23, 2019 – The company with the four rings is expanding its flexible
premium mobility business in Europe considerably and is positioning the umbrella brand Audi
on demand on multiple pillars. Customers in ten countries will thus be able to access around
10,000 Audi models and book them flexibly starting in fourth quarter. At the same time, the
company is intensifying the integration of its own trade organization into the digital business
area and is leveraging additional synergies within the Volkswagen Group.
“With this multi-channel approach, we are going full steam ahead with the comprehensive
scaling of our premium mobility services. Together with our trade organization and our partner
SIXT, we intend to develop Audi on demand as an umbrella brand for all mobility offers, ranging
from short-term-use and subscription models all the way to long-term vehicle rentals,” says
Bram Schot, Chairman of the Board of Management of AUDI AG and temporary Member of the
Board of Management for Marketing and Sales. “In doing so, we are also establishing close
connections with the existing mobility services offered by the Volkswagen Group.”
Customers will be able to access the consistent SIXT-fleet of high-quality premium models via
the newly developed app and web-portal of Audi on demand in the future and book them for a
flexible duration of between one hour and one year. In this way Audi on demand can access the
station network of the international operating mobility provider – and therefore numerous new
mobility locations in city centers, railway stations and airports. More than 100 new mobility
hubs are planned to open in time for the launch in Germany alone. The offer will also be
available step-by-step at locations in France, Italy, the UK, Luxembourg, the Netherlands,
Switzerland and Austria. Furthermore, Audi and SIXT agree a partnership for the usage of
Connected Vehicle-/ Telemetry- technologies for the establishment of digital mobility products.
The founding of a joint-venture or another cooperation under company law between SIXT SE and
AUDI AG is not intended.
Furthermore, Audi is integrating its own trade organization even more deeply into the new
digital business area and is thereby creating an additional sales channel: As from the fall of
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2019, Audi partners will have a joint IT platform for Audi on demand that is being developed in
close collaboration with the Volkswagen Group and the trade organization. The trade
organization will be able to use this platform to not only digitalize its rental business but also
offer flexible mobility services such as subscription models. This will allow the dealers to access
new customer groups and unlock sales opportunities, make more efficient use of their own
vehicle fleet and make their offer of used cars more flexible. The company with the four rings
has been promoting the integration of Audi on demand into the trade organization since the fall
of 2018 and has already opened up ten locations in Spain and the UK. The expansion of further
dealer integrated commercial sites in the domestic market and other European markets such as
France and Spain is continuing gradually.
While Audi on demand in cooperation with SIXT is focused on short daily rents, Audi on demand
in the trade organization is designed mainly for renting out vehicles for a day, a weekend, or to
bridge periods in which your vehicle is unavailable. Long-term rentals of up to one year are also
possible.
In the future, Audi on demand customers will also benefit from the services that the Volkswagen
Group is developing in the context of mobility services. This includes, for example, smart parking
for public parking lots.
– End –

The Audi Group, with its brands Audi, Ducati and Lamborghini, is one of the most successful manufacturers
of automobiles and motorcycles in the premium segment. It is present in more than 100 markets worldwide
and produces at 18 locations in 13 countries. 100 percent subsidiaries of AUDI AG include Audi Sport GmbH
(Neckarsulm), Automobili Lamborghini S.p.A. (Sant’Agata Bolognese, Italy) and Ducati Motor Holding S.p.A.
(Bologna, Italy).
In 2018, the Audi Group delivered to customers about 1.812 million automobiles of the Audi brand, 5,750
sports cars of the Lamborghini brand and 53,004 motorcycles of the Ducati brand. In the 2018 fiscal year,
AUDI AG achieved total revenue of €59.2 billion and an operating profit before special items of €4.7 billion.
At present, approximately 90,000 people work for the company all over the world, more than 60,000 of
them in Germany. Audi focuses on sustainable products and technologies for the future of mobility.
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