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Audi on demand in Mallorca: mobility service 
expands in Spain 

 
• Exclusive service and mobility program  
• Audi on demand offered for the first time on a Mediterranean island  
• Fleet of premium high-performance cars with optional concierge service for 

delivery and pick-up  
 

Ingolstadt/Palma de Mallorca, May 13, 2019 – Just in time for the start of the summer 
season, the premium mobility service Audi on demand has also been relaunched on the 
popular vacation island of Mallorca. A selection of exclusive, sporty R and RS models is 
available for users of the service. Audi Center Palma functions as the business partner. With 
this, Audi is not only pushing ahead with the integration of the mobility concept within the 
dealerships but also is expanding its international network with an additional European 
location. 
 
With the worldwide Audi on demand service, interested customers can easily book the Audi they 
desire online. Users now have access to all European locations with just one login. Sporty models 
like the R8 Spyder (combined fuel consumption: 12.9 l/100 km [18.2 US mpg]; combined CO2 
emissions: 293 g/km [471.5 g/mi]), RS 4 Avant (combined fuel consumption: 8.8 l/100 km 
[26.7 US mpg]; combined CO2 emissions: 200 - 199 g/km [321.9 - 320.3 g/mi]) or the RS 5 
Coupé (combined fuel consumption: 9.1 - 9.0 l/100 km [25.8 - 26.1 US mpg]; combined CO2 
emissions: 206 g/km [331.5 g/mi]) with extensive equipment and the latest technical 
innovations are available at the newest destination, the popular vacation island of Mallorca. The 
complete rate includes an all-inclusive service package with comprehensive insurance coverage 
(incl. excess), and 500 kilometers (310.7 miles) per day free. The models can be booked via 
www.es.audiondemand.com/mallorca for a period ranging from just one hour to 28 days, 
making them suitable for vacationers and locals as well as for business travelers. 
 
An exclusive concierge service can deliver the booked Audi within an extensive area from Palma 
de Mallorca airport in the east to Andratx in the west (a 30-minute drive) and will retrieve it 
again at the end of the trip. Customers can of course also pick up the desired model themselves 
at the Audi Center Palma (Camí Vell de Bunyola, 19, 07009 Palma).  
 
The service thus follows the example set in Barcelona, where an Audi on demand location 
integrated into a dealership on the mainland opened at the beginning of the year. Audi is 
promoting the rollout of Audi on demand together with dealers and has planned to open 
more European locations with Audi partners in 2019. 
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Audi Business Innovation GmbH was established by AUDI AG in 2013 as a wholly owned subsidiary with the 
objective of rethinking the core business and realizing new, relevant business models. In response to future 
requirements, Audi Business Innovation GmbH develops, implements and operates innovative concepts, 
products and services at the interface between technology, digital business models and mobility. It rounds 
out the AUDI AG product range with digital services. The core product Audi on demand is live in Beijing, Hong 
Kong, Singapore, Hainan, Tokyo, Manchester, Birmingham, Edinburgh, Newcastle, Bristol, Glasgow, 
Stansted, South London, Barcelona, Palma de Mallorca, Heilbronn and Munich. The “Silvercar by Audi” 
program is now available in 25 mobility locations in the United States. Audi Business Innovation GmbH has 
its headquarters in Munich, Germany. The company currently employs about 200 people.  
 
 

The Audi Group, with its brands Audi, Ducati and Lamborghini, is one of the most successful manufacturers 
of automobiles and motorcycles in the premium segment. It is present in more than 100 markets worldwide 
and produces at 18 locations in 13 countries. 100 percent subsidiaries of AUDI AG include Audi Sport GmbH 
(Neckarsulm), Automobili Lamborghini S.p.A. (Sant’Agata Bolognese, Italy) and Ducati Motor Holding S.p.A. 
(Bologna, Italy).  

In 2018, the Audi Group delivered to customers about 1.812 million automobiles of the Audi brand, 5,750 
sports cars of the Lamborghini brand and 53,004 motorcycles of the Ducati brand. In the 2018 fiscal year, 
AUDI AG achieved total revenue of €59.2 billion and an operating profit before special items of €4.7 billion. 
At present, approximately 90,000 people work for the company all over the world, more than 60,000 of 
them in Germany. Audi focuses on sustainable products and technologies for the future of mobility.  

 


