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New Audi TT: Design Innovation of the Year  
 

 Awards at Automotive Brand Contest for Audi TT and Matrix LED 

headlights in Audi A8 

 Development Chief Prof. Dr. Ulrich Hackenberg: “Making technology 

tangible” 

 Design Chief Marc Lichte: “This contest is particularly prestigious” 

 

Ingolstadt/Paris, September 30, 2014 – Audi sweeps the board at the 

Automotive Brand Contest: In the international design competition for 

automotive brands, the new Audi TT* has been crowned “Innovation of the Year”. 

Meanwhile the Matrix LED headlights in the Audi A8* have won the title of “Best 

of Best”. The awards ceremony will take place on October 2, coinciding with the 

opening of the Paris Motor Show.  

 

“The Audi TT is a design icon and a top-performance driving machine,” declared 

Prof. Dr. Ulrich Hackenberg, Member of the Board of Management for Technical 

Development at AUDI AG: “With the new generation, we are making technology 

even more tangible for the driver – just as you would expect in a genuine sports car.” 

 

At this year’s Paris Motor Show Audi is celebrating the world debut of the Audi 

TT Roadster and TTS Roadster. The highlights of the compact sports car include the 

Audi virtual cockpit. Matrix LED headlights are also fitted. The premium brand had 

introduced the new lighting technology in the Audi A8 luxury sedan last year – and 

this innovation has likewise scooped an award in the competition. 

 

“The Automotive Brand Contest enjoys particular prestige in the design world,” 

commented Marc Lichte, Head of Audi Design: “After all, these awards are bestowed 

by no lesser body than the German Design Council.” As well as the awards for the 

Audi TT and the Matrix LED headlights, the car brand has won awards for the Audi 

A3 Sedan*, the Audi allroad shooting brake and the designer armchair that is the 

result of a collaboration between Audi designers, Walter de Silva and the furniture 

manufacturer Poltrona Frau. 
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Fuel consumption of the models named above: 

 

Audi TT: 
Combined fuel consumption in l/100 km: 7.5 – 4.2 (31.4 – 56.0 US mpg);  
Combined CO2 emissions in g/km: 174 – 110 (280.0 – 177.0 g/mi) 
 
Audi A8: 
Combined fuel consumption in l/100 km: 11.3 – 5.9 (20.8 – 39.9 US mpg);  
Combined CO2 emissions in g/km: 264 – 144 (424.9 – 231.7 g/mi) 
 
Audi A3 Sedan: 
Combined fuel consumption in l/100 km: 7.0 – 3.3 (33.6 – 71.3 US mpg);  
Combined CO2 emissions in g/km: 162 – 88 (260.7 – 141.6 g/mi) 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
The Audi Group delivered approximately 1,575,500 cars of the Audi brand to customers in 2013. As one 
of the most successful models, the Audi A3 has been awarded the title of “World Car of the Year 2014“ 
by an international jury of journalists (combined fuel consumption in l/100 km: 7.1 – 3.2; combined CO2 
emissions in g/km: 165 – 85). In 2013, the company reported revenue of €49.9 billion and an operating 
profit of €5.03 billion. The company operates globally in more than 100 markets and has production 
facilities in Ingolstadt and Neckarsulm (Germany), Győr (Hungary), Brussels (Belgium), Bratislava 
(Slovakia), Martorell (Spain), Kaluga (Russia), Aurangabad (India), Changchun (China) and Jakarta 
(Indonesia). Since the end of 2013, the brand with the Four Rings has also been producing cars in Foshan 
(China). In 2015, Audi will start production in São José dos Pinhais (Brazil), followed by San José Chiapa 
(Mexico) in 2016. Wholly owned subsidiaries of AUDI AG include quattro GmbH (Neckarsulm), Automobili 
Lamborghini S.p.A. (Sant’Agata Bolognese, Italy) and Ducati Motor Holding S.p.A. (Bologna, Italy), the 
sports motorcycle manufacturer. The company currently employs approximately 76,000 people 
worldwide, thereof more than 53,400 in Germany. Total investment of around €22 billion is planned 
from 2014 to 2018 – primarily in new products and sustainable technologies. Audi is committed to its 
corporate responsibility and has anchored the principle of sustainability for its products and processes in 
its strategy. The long-term goal is CO2-neutral mobility. 


