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Audi starts 2019 with around 144,650 
automobiles sold 
 

 January close down 3.0 percent 
 Strongest start to the year ever in China 
 Vice President Marketing and Sales Martin Sander: “Electrification as focus topic 

for 2019” 
 
Ingolstadt, February 8, 2019 – AUDI AG delivered around 144,650 cars to customers 
worldwide in January. As such, sales performed positively in the two largest markets. In China 
the company achieved its best January result in its history, with sales up 5.1 percent to 
64,000 units sold. In the German domestic market the Ingolstadt-based carmaker handed 
over 23,359 cars (+1.5%). Despite the government shutdown, demand in the United States 
is virtually on par with the strong prior-year level (14,253 sold automobiles, -1.8%). 
Worldwide deliveries were down 3.0 percent year-on-year due to the decrease of sales in 
European region. 

“2019 will also be dominated by the switch to the WLTP test cycle and preparations for the next 
stage of the test procedure, as well as by many new highly compelling models of our brand,” 
says Martin Sander, currently in charge of operations at the Marketing and Sales division of 
AUDI AG. “At Audi the topic of electrification in particular will take center stage. We will be 
starting three all-electric models and substantially expanding our PHEV portfolio.” In addition 
to the Audi e-tron, the all-electric models include the e-tron Sportback and the Q2 L e-tron for 
the Chinese market. The company will be unveiling new plug-in hybrid models at the Geneva 
Motor Show in March. 

Audi achieved its best January result ever in China. Here the company saw sales rise by 
5.1 percent to 64,000 cars. The locally produced models remained a very strong growth driver: 
Demand for the A3 (+20.4% to 8,748 cars) and A4 L (+21.3% to 16,668 cars) rose above-
average. 2,693 customers opted for the long version of the Q2, which was launched in China in 
November. The new A6 L, which is also manufactured in China, has just arrived in dealerships. 
The model is also at the center of a new ride-hailing service, which Audi is piloting together with 
a local partner in five cities in 2019. Customers can already use the premium service in Xi’an and 
Chengdu. 
 

Corporate Communications 
Susanne Killian 
Spokeswoman Sales and Marketing                                                         
Phone: +49 841 89-715569 
E-mail: susanne.killian@audi.de 
www.audi-mediacenter.com 
  



Audi  
MediaInfo 

2/2 
 

In Europe the impact of the limited portfolio due to the switch to the new WLTP test cycle 
continues to be felt, with a knock-on effect in terms of deliveries. On the home continent the 
Ingolstadt-based carmaker delivered 8.5 percent fewer cars than in 2018. To date Audi has 
homologated 129 engine/transmission variants according to WLTP and is extending its portfolio 
in the configurator on a weekly basis. While major European markets such as the UK (-27.5%) or 
Spain (-14.6%) were down year-on-year, Audi in Germany started the new year positively, up 
1.5 percent with 23,359 models sold. In Russia the company benefited from the dynamic 
market and the market launch of Q8 with sales up more than a fifth (+24.0% to 900 cars).   

Audi of America closed January down 1.8 percent, with 14,253 models sold. Here the 
government shutdown along with transport problems and the winter weather played their part. 
In the United States, the new full-size models are now available in dealerships, generating high 
levels of growth: 1,889 customers received their keys for an Audi A6 (+151.5%), the A7 
increased 198.1 percent to 620 models, sales of the A8 were up 153.6% to 284 cars. In the 
North America region the company delivered around 16,900 premium automobiles, 5.2 percent 
less than a year ago.  

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 
The Audi Group, with its brands Audi, Ducati and Lamborghini, is one of the most successful manufacturers 
of automobiles and motorcycles in the premium segment. It is present in more than 100 markets worldwide 
and produces at 18 locations in 13 countries. 100 percent subsidiaries of AUDI AG include Audi Sport GmbH 
(Neckarsulm), Automobili Lamborghini S.p.A. (Sant’Agata Bolognese, Italy) and Ducati Motor Holding S.p.A. 
(Bologna, Italy).  
 
In 2018, the Audi Group delivered to customers about 1.812 million automobiles of the Audi brand, 5,750 
sports cars of the Lamborghini brand and 53,004 motorcycles of the Ducati brand. In the 2017 fiscal year, 
AUDI AG achieved total revenue of €60.1 billion and an operating profit of €5.1 billion. At present, 
approximately 90,000 people work for the company all over the world, more than 60,000 of them in 
Germany. Audi focuses on sustainable products and technologies for the future of mobility. 

Deliveries 
AUDI AG 

In January 

 2019 2018 Change 
from 2018 

World 144,650 149,092 -3.0% 

Europe 55,300 60,409 -8.5% 

- Germany 23,359 23,019 +1.5% 

- UK 8,558 11,810 -27.5% 

- France 3,196 3,394 -5.8% 

- Italy 4,058 4,030 +0.7% 

- Spain 4,227 4,949 -14.6% 

United States 14,253 14,511 -1.8% 

Mexico 816 1,203 -32.2% 

Brazil 305 574 -46.9% 
Chinese mainland 
+ Hong Kong 

64,000 60,875 +5.1% 


