Audi
MediaInfo

Communications Culture & Trends
Regina von Katte
Press Spokeswoman Trends
Telephone: +49 841 89 761336
E-mail: regina.von-katte@audi.de
www.audi-mediacenter.com

Audi e-tron at the Berlinale: film celebrities on the
road all-electric
•
•
•
•

Audi’s first all-electric production model drives up to the red carpet
The daily Audi Berlinale Lounge with top-class events such as Electric Minds and
Berlinale Lounge Nights
Jason Lusty, Head of Marketing Germany at AUDI AG: “We encourage dialogue
between creative visionaries who help shape the changes of our time.”
2020: Audi is principal sponsor of the Berlinale for its 70th anniversary edition

Berlin/Ingolstadt, January 29, 2019 – Audi will drive the stars to the red carpet at the 69th
Berlin International Film Festival in the Audi e-tron (electricity consumption combined in
kWh/100 km: 26.2-22.6* (WLTP), 24.6-23.7 (NEDC); CO2 emissions combined in g/km: 0*).
In its sixth season as principal sponsor, Audi and the Berlinale will together welcome visitors
to the Audi Berlinale Lounge, to dive into the festival experience directly next to the red
carpet. From February 7 to 16, the Berlinale Open House program will present varied event
formats and exciting discussions with visionaries from the fields of film, culture and business
on socially relevant trend topics. The Audi Berlinale Lounge is open to filmmakers and
journalists as well as festival visitors.
In the midst of the urban glamour of the 69th Berlin International Film Festival at
Potsdamer Platz, the Audi e-tron will be the first all-electric production model of the brand with
the Four Rings to demonstrate what locally emission-free mobility looks like. At the grand
opening gala, the gala premieres and the awards ceremony, the film celebrities will drive to the
red carpet in the electric SUV. Festival Director Dieter Kosslick is already driving to and from his
numerous appointments in the current Berlinale season with the Audi e-tron and testing its
suitability for everyday use in the capital city. “It’s an exciting experience to be on the road with
the Audi e-tron. The car sets the course into a new era of mobility.”
The Berlin International Film Festival brings together courageous and unconventional
filmmakers. They are shaping the changes of our time and breaking new ground with a selfconfident spirit of discovery. “Audi has a close connection with this film scene and is therefore
once again promoting dialogue with change makers and creative visionaries by hosting the
Berlinale Open House program in the Audi Berlinale Lounge,” says Jason Lusty, Head of
Marketing Germany at AUDI AG.

* Figures depending on the chosen equipment level
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The Audi Berlinale Lounge offers a special platform for exchanging ideas and networking. It is a
temporary pavilion directly at the red carpet in front of the Berlinale Palast and is open to all
festival visitors. Within the framework of the Berlin Open House, Audi and the Berlinale will
present discussions with top-level participants, interviews and special events on a daily basis
during the festival (February 7 to 16).
In the new Electric Minds pre-evening format with moderator Jörg Thadeusz, creative minds
from film, culture and society will transfer topics from electric mobility such as voltage, silence
and range to other areas of life. At the podcast masterclass, visitors will learn how podcasts can
be used effectively from expert Vincent Kittmann, head of the Podstars OMR marketing network.
In the evenings, the “Berlinale Lounge Nights” will be held with exclusive concerts and DJ sets.
The opening gala and award ceremony of the Berlinale will also be shown there live.
The Ingolstadt-based company has also been supporting talented directors of short films since
2015 with the Audi Short Film Award. The €20,000 prize for experimental cinema art will be
presented at the official award ceremony of the 69th Berlinale on February 16. “Short-film
makers always take a special pleasure in experimenting and have the courage to implement new
forms of expression. This spirit of discovery is reflected in our own corporate philosophy, so the
promotion of such talented people is important to us,” says Lusty. One of them is Réka Bucsi,
Hungarian filmmaker and winner of the Audi Short Film Award 2018. At the Berlinale Open
House Program on February 10, she will talk to Jeffrey Bowers, head curator of the streaming
platform Vimeo and member of the International Short Film Jury 2019, about her journey and
the response in various countries to her winning film, Solar Walk.
Audi once again designed the festival bag for this year’s Berlinale and produced 27,000 of them.
“For all film lovers, the bag has established itself as a cult accessory in Berlin and symbolizes
that film and Berlin belong together also beyond the festival period,” says Kosslick.
In 2020, Audi will once again be a principal sponsor of the Berlinale for the 70th anniversary of
the festival. The automobile manufacturer and the Berlinale have extended their cooperation by
another year.
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Note:
Current information on the program items and exact times of the Berlinale Open House Program
in the Audi Berlinale Lounge can be found at audi.de/open-house. The opening times are from 7
p.m. to midnight on February 7, from 2 p.m. to midnight on February 8 to 15, and from 2 p.m.
to 8 p.m. on February 16.
Tickets for films at the 69th International Film Festival Berlin will be available daily as of
February 4, 2019 between 10 a.m. and 8 p.m. at the Berlinale box office at Audi City Berlin,
Kurfürstendamm 195, 10707 Berlin. More information can be found at: https://www.audicity.com/berlin/berlinale/kartenvorverkauf-berlinale/
Current photo material and further information on Audi’s involvement in the 69th Berlinale can
be found during the film festival at https://www.audi-mediacenter.com/de/berlinale-297.
– End –

Further information on official fuel consumption figures and the official specific CO2 emissions of new
passenger cars can be found in the “Guide on the fuel economy, CO2 emissions and power consumption of all
new passenger car models,” which is available free of charge at all sales dealerships and from DAT Deutsche
Automobil Treuhand GmbH, Hellmuth-Hirth-Str. 1, 73760 Ostfildern-Scharnhausen, Germany
(www.dat.de).

The Audi Group, with its brands Audi, Ducati and Lamborghini, is one of the most successful manufacturers
of automobiles and motorcycles in the premium segment. It is present in more than 100 markets worldwide
and produces at 18 locations in 13 countries. 100 percent subsidiaries of AUDI AG include Audi Sport GmbH
(Neckarsulm), Automobili Lamborghini S.p.A. (Sant’Agata Bolognese, Italy) and Ducati Motor Holding S.p.A.
(Bologna, Italy).
In 2018, the Audi Group delivered to customers about 1.812 million automobiles of the Audi brand, 5,750
sports cars of the Lamborghini brand and 53,004 motorcycles of the Ducati brand. In the 2017 fiscal year,
AUDI AG achieved total revenue of €60.1 billion and an operating profit of €5.1 billion. At present,
approximately 90,000 people work for the company all over the world, more than 60,000 of them in
Germany. Audi focuses on sustainable products and technologies for the future of mobility.
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