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Audi Extends Involvement in Salzburg Festival  
 
 New cooperation agreement until 2022  

 Double anniversary in 2020: 100 years of the Salzburg Festival and 25 years of 

partnership  

 Board Member Göbel: “Proud to carry top quality cultural treasure into the 

world.” 

 

Ingolstadt, August 17, 2018 – Audi will remain the main sponsor of Salzburg Festival and 

has extended the cooperation agreement until 2022. The two partners intend to further 

expand their joint projects over the coming four years. The premium brand has been involved 

as the main sponsor of the festival since 1995. The annual guest appearance of the Salzburg 

Festival in Ingolstadt is a highlight of the partnership. The Audi Summer Concerts present 

top-class artists. This year, Catalan viol player Jordi Savall will be on the stage.  

 

Creativity and a competitive edge are what drives both the Salzburg Festival and Audi. This 

sustained and lively partnership has existed for almost 25 years. Audi has been promoting and 

supporting cultural activities for five and a half decades. Wendelin Göbel, Board Member for 

Human Resources and Organization: “Long-term involvement in cultural activities is important 

to Audi. We will be celebrating the 25th anniversary of our partnership with the Salzburg Festival 

in 2020. We are proud to continue carrying this top-quality cultural treasure into the world in 

the future.”  

Internationality is an important element of the long-standing partnership: Last year, for 

example, the four rings and the Salzburg Festival presented the program for this year’s festival 

summer in China. “Thanks to Audi’s support, the audience that comes to the Salzburg Festival is 

becoming more international. 2017 was already a record year, with more than 261,000 visitors 

from 79 different countries,” said Helga Rabl-Stadler, President of the Salzburg Festival.  

 

The annual guest appearance of the Salzburg Festival in Ingolstadt is another central element of 

the partnership. This year, a production from the festival program was performed as part of the 

Audi Summer Concerts once again. Together with the Capella Reial de Catalunya and Hespèrion 

XXI, world-class viol player Jordi Savall performed extracts from Tomás Luis de Victoria’s 
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Officivm Hebdomadæ Sanctæ. “The guest performance in Ingolstadt stands testament to the 

close and fruitful cooperation between the Salzburg Festival and Audi. Audi’s support enables us 

to offer our audience exciting productions performed by top-class artists,” said Rabl-Stadler. The 

partners intend to expand their joint projects in the future. 

 

Ever since the formation of the Audi Philharmonic Wind Orchestra in 1962, involvement in 

cultural projects has played an important role at Audi. In addition to various commitments in 

the world of music, such as supporting the Audi Young Persons’ Choral Academy, Audi also 

supports the film and art industry, such as the Berlinale film festival. The company also 

organizes various cultural events, such as the Audi Summer Concerts. 

 

– End – 

 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

 

 

The Audi Group, with its brands Audi, Ducati and Lamborghini, is one of the most successful manufacturers 
of automobiles and motorcycles in the premium segment. It is present in more than 100 markets worldwide 
and produces at 16 locations in twelve countries. 100 percent subsidiaries of AUDI AG include Audi Sport 
GmbH (Neckarsulm), Automobili Lamborghini S.p.A. (Sant’Agata Bolognese, Italy) and Ducati Motor Holding 
S.p.A. (Bologna, Italy).  

In 2017, the Audi Group delivered to customers about 1.878 million automobiles of the Audi brand, 
3,815 sports cars of the Lamborghini brand and 55,900 motorcycles of the Ducati brand. In the 2017 fiscal 
year, AUDI AG achieved total revenue of €60.1 billion and an operating profit of €5.1 billion. At present, 
approximately 90,000 people work for the company all over the world, more than 60,000 of them in 
Germany. Audi focuses on sustainable products and technologies for the future of mobility.  
  


