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New Audi R8 LMS celebrates first race victory
•
•
•

One-two finish at the Nürburgring: Mies/Müller from Kaffer/Vanthoor
Successful test under race conditions
Next outing at 24-hour race on May 16-17

Ingolstadt/Nürburg, April 25, 2015 – First victory for the second generation Audi
R8 LMS: only seven weeks after its world premiere at the Geneva Motor Show,
Audi Sport Team WRT clinched a one-two with the new GT3 sportscar in the VLN
endurance championship at the Nürburgring.
Christopher Mies and Nico Müller triumphed in the second VLN race ahead of their
team mates Pierre Kaffer and Laurens Vanthoor and, in doing so, took a clear victory
for the Audi R8 LMS in only its third race – and this on the world’s toughest race
track, the Nürburgring-Nordschleife.
In the changeable weather conditions, endurance racing specialist Christopher Mies
and Audi DTM driver Nico Müller initially took the lead after ten race laps. The lead
exchanged hands several times as they staged a thrilling battle with the best
Mercedes-Benz. From lap 18 onwards, the German-Swiss duo gradually increased its
lead before finally crossing the finish line after four hours with a 1m 27s advantage
over Laurens Vanthoor and Pierre Kaffer. It was the first victory on the NürburgringNordschleife for the Audi Sport Team WRT from Belgium. “We dedicate this victory
to J. G. Mal-Voy, the former President of the Audi Club Belgium, who died suddenly
last week,” said Team Boss Vincent Vosse.
“I’m absolutely delighted, because it was a nail-biting race. We started on rain tires,
changed to slicks and before changing back to wet tires later on,” reported
Christopher Mies. “The new Audi R8 LMS was easy to drive in both wet and dry
conditions. We have also made progress on the suspension set-up. This was the key
to victory today.”
“This victory in the dress rehearsal for the 24 Hours Nürburgring was an important
step forwards for us,” said Romolo Liebchen, Head of Audi Sport customer racing.
“We had very little experience with the R8 LMS beforehand in these changeable
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conditions. We saw that our new car is competitive. However, this was a test race.
We discovered several things on which we must work to be perfectly prepared for
the 24-hour race, because we can expect strong competition.” At the season
highlight on May16-17, four new Audi R8 LMS will face up to several dozen GT3 cars
in a starter field of almost a 160 participants.
Audi has been testing the new GT3 sportscar, which already complies with the new
GT3 regulations, since spring 2014. The races during the 2015 season are
specifically to put the Audi R8 LMS through an extensive test program under the
toughest conditions. “The goal is to be able to supply a winning racecar to our Audi
customer teams by the end of the year, and to convince many teams to choose an
Audi,” says Romolo Liebchen.
Like its successful predecessor, many of the parts used on the new Audi R8 LMS are
identical to the new production R8, which was launched in Geneva at the same as
the racecar and that is launched on the market in Summer.”
– End –

In 2014, the Audi Group delivered approximately 1,741,100 cars of the Audi brand to its customers. The
company achieved revenue of €53.8 billion and an operating profit of €5.15 billion in 2014. Audi
operates globally in more than 100 markets and has production facilities in Ingolstadt and Neckarsulm
(Germany), Győr (Hungary), Brussels (Belgium), Bratislava (Slovakia), Martorell (Spain), Kaluga (Russia),
Aurangabad (India), Changchun and Foshan (China) as well as Jakarta (Indonesia). The brand with the
Four Rings will start producing cars in Curitiba (Brazil) this year and in San José Chiapa (Mexico) in 2016.
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(Neckarsulm),
Automobili Lamborghini S.p.A. (Sant’Agata Bolognese, Italy) and sports motorcycle manufacturer
Ducati Motor Holding S.p.A. (Bologna, Italy). The company currently employs approximately
80,000 people worldwide, thereof around 58,000 in Germany. Total investment of about €24 billion is
planned from 2015 to 2019 – primarily in new products and sustainable technologies. Audi is committed
to its corporate responsibility and has anchored the principle of sustainability for its products and
processes in its strategy. The long-term goal is CO2-neutral mobility.
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