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Audi starts fourth quarter with sales growth 
 

 Around 158,750 deliveries worldwide in October, up 5.3 percent 
 Sales chief Bram Schot: “Aim to continue positive sales trend”  
 World premiere of the new Audi A7: Market introduction from March 2018 
 

Ingolstadt, November 9, 2017 – The Four Rings achieved a successful start to the fourth 
quarter. AUDI AG sold around 158,750 premium automobiles worldwide in October, up 
5.3 percent year-on-year. Among the core regions, deliveries grew in North America (+10.2%) 
and China (+14.5%) last month; sales in Europe were down 1.6 percent year-on-year. Since 
the return to growth in June, Audi managed to reduce consistently the cumulative year-on-
year decline in sales month by month; around 1,539,500 deliveries worldwide since January 
are still 1.3 percent below the 2016 figure. 
 
“After our good start to the fourth quarter, we intend to sustain this trend over the next few 
months despite continuing challenging conditions,” says Bram Schot, Board Member for Sales 
and Marketing at AUDI AG. “Our model initiative is laying the foundation for our future success. 
Following the Audi A8, the new Audi A7 has lifted sportiness and aesthetic design to a new level 
in the luxury class. Even before its market introduction, this unique product concept has caused 
a sensation and has been well received by our customers.”  
 
In mid-October, Audi unveiled its new four-door full-size coupé at its headquarters in Ingolstadt. 
The new Audi A7 (combined fuel consumption in l/100 km: 7.2 – 6.8 (32.7 – 34.6 US mpg), 
combined CO2 emissions in g/km: 163 – 154 (262.3 – 247.8 g/mi)*) with its dynamic and 
progressive design language is primarily aimed at trend-conscious, design- and technology-
oriented customers. In March 2018, the model will go on sale at the first dealers in Europe.   
 
On the home continent of the Four Rings, the Audi Q2 once again remained a firm favorite last 
month. Around 6,600 European customers picked up their keys for the city SUV in October. 
Across all models, Spain and Italy in particular created a great deal of momentum: On the 
Iberian Peninsula and the Canary Islands, 4,393 customers boosted October sales by 
10.5 percent year-on-year. Deliveries in Italy increased by 23.4 percent to 5,993 cars 
sold. By contrast, the market development in the UK negatively impacted European business last 
month, with sales down 5.5 percent on the 2016 figure. Being down 0.6 percent over the course 
of the year, UK sales are, however, coming in almost on a par with the prior-year level and well 
above the declining overall market. 5,374 customers bought an Audi in France, a year-on-year 
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fall of 8.5 percent. In Europe as a whole, the company delivered around 68,450 units in October 
(-1.6%). This is equivalent to a cumulative increase of 0.5 percent compared with 2016 when 
Audi set a new record-breaking sales figure in the European market. 
 
In China, 53,828 automobiles sold set the best October sales month in Audi history. In addition, 
the Chinese market achieved its highest growth to date this year with sales up 14.5 percent. The 
Audi dealers in China saw high demand particularly for the long-wheelbase version of the Audi 
A4. Since January the Ingolstadt-based automaker sold 472,498 automobiles in China, with the 
cumulative decline in sales reduced to 3.0 percent. In mid-November, Audi will be celebrating 
the China premiere of the Audi S4 at the Guangzhou International Motor Show (combined fuel 
consumption in l/100 km: 7.5 – 7.3 (31.4 – 32.2 US mpg); combined CO2 emissions in g/km: 
170 – 166 (273.6 – 267.2 g/mi)*). From spring 2018, the dynamic S model will augment the 
portfolio of the Four Rings in the Middle Kingdom.  
 
North America once again proved an important growth engine in the past month, with Audi 
setting a new record-breaking figure of around 23,800 automobiles sold in the region. In the 
United States the company set its 82nd record-breaking month in a row (+9.6% to 19,425 cars). 
Canada once more achieved double-digit growth (+11.3 to 3,063 cars). The SUV trend 
maintained its momentum in both countries. Since the start of the year, half of U.S. customers 
opted for a Q family model. One in four vehicles delivered in the neighboring country was an 
Audi Q5 in the period January through October. 
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Sales for 
AUDI AG 

In October Cumulative   

 2017 2016 Change 
from 
2016 

2017 2016 Change 
from 
2016 

World 158,750 150,712 +5.3% 1,539,500 1,559,540 -1.3% 

Europe 68,450 69,525 -1.6% 730,000 726,550 +0.5% 

- Germany 21,682 23,109 -6.2% 254,200 253,999 +0.1% 

- UK 13,543 14,337 -5.5% 152,413 153,376 -0.6% 

- France 5,374 5,871 -8.5% 52,128 53,098 -1.8% 

- Italy 5,993 4,855 +23.4% 57,758 51,786 +11.5% 

- Spain 4,393 3,977 +10.5% 46,815 43,899 +6.6% 

USA 19,425 17,721 +9.6% 180,339 169,900 +6.1% 

Mexico 1,314 1,118 +17.5% 11,445 12,375 -7.5% 

Brazil 860 1,100 -21.8% 8,044 10,932 -26.4% 
China 
(incl. Hong Kong) 53,828 47,031 +14.5% 472,498 487,264 -3.0% 
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The Audi Group, with its brands Audi, Ducati and Lamborghini, is one of the most successful manufacturers 
of automobiles and motorcycles in the premium segment. It is present in more than 100 markets worldwide 
and produces at 16 locations in twelve countries. 100 percent subsidiaries of AUDI AG include Audi Sport 
GmbH (Neckarsulm), Automobili Lamborghini S.p.A. (Sant’Agata Bolognese, Italy) and Ducati Motor Holding 
S.p.A. (Bologna, Italy).  

In 2016, the Audi Group delivered to customers about 1.868 million automobiles of the Audi brand, 
3,457 sports cars of the Lamborghini brand and 55,451 motorcycles of the Ducati brand. In the 2016 
financial year, AUDI AG achieved total revenue of €59.3 billion and an operating profit of €3.1 billion. At 
present, approximately 88,000 people work for the company all over the world, more than 60,000 of them 
in Germany. Audi focuses on sustainable products and technologies for the future of mobility.  

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 


